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As global multipolarity, economic globalization, cultural diversity, and social
informatization continue to advance, interdependence among nations has deepened,
and cultural exchanges have reached unprecedented breadth and depth. Meanwhile,
anti-globalization sentiments are rising, unilateralism and protectionism are markedly
increasing, and notions such as the "clash of civilizations" and "civilizational superiority"
are resurfacing, posing severe challenges to the harmonious development of the
international community.
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Against this backdrop, President Xi Jinping, from the strategic perspective of building
a community with a shared future for mankind, has put forward the important concept
of mutual learning among civilizations, emphasizing that "civilizations become colorful
through exchanges and enriched through mutual learning." He has further proposed
the Global Civilization Initiative, jointly advocating respect for the diversity of world
civilizations, promoting common values of all humanity, valuing the inheritance and
innovation of civilizations, and strengthening international people-to-people exchanges
and cooperation. This has charted the course for harmonious coexistence among
civilizations and the development of inter-state relations in the new era. These concepts
not only embody the distinctive character of Chinese civilization—being open and
inclusive—but also provide Chinese wisdom and solutions for addressing the civilizational
conflicts and cultural divides facing today’s world.
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A thorough examination of the global understanding of the concept of mutual
learning among civilizations, characteristics of its practice, and its communication
holds theoretical significance and practical importance for advancing the building of a
community with a shared future for mankind and promoting the harmonious development
of world civilizations.
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Based on a large-scale global survey, this study systematically examines international
respondents’ cognitions of and attitudes toward the concept of exchanges and mutuadl
learning among civilizations, their overall assessment of Chinese civilization, and the
practices of cross-cultural exchanges. The survey collected 12,302 valid responses
covering six continents, including Asia, Europe, Africa, South America, North America,
and Oceania. Respondents ranged from 18 to 65 years of age, with a generally balanced
gender distribution. The survey encompasses multiple dimensions of cultural exchanges:
from everyday cultural contact to social value identification, from traditional cultural
inheritance to modern technological proliferation, from individual-level cultural experiences
to principles of global governance, comprehensively reflecting international society’s
understanding and practice of cultural exchanges between civilizations/countries.
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This report consists of six sections: the first section examines the level of
understanding of the concept of cultural exchanges and mutual learning among
civilizations; the second section focuses on global public engagement in cultural exchanges;
the third section assesses the perception of the influence of Chinese civilization and
culture; the fourth section explores the global understanding of traditional Chinese culture;
the fifth section addresses the perceptions of modern Chinese culture and civilization; and
the sixth section discusses the key findings of the study. Through a systematic approach,
the report seeks to comprehensively present the theoretical connotations and practical
characteristics of mutual learning among civilizations.
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Looking toward the future, mutual learning among civilizations will unfold across
broader temporal and spatial dimensions, injecting more robust spiritual impetus into the
harmonious development of human society. As President Xi Jinping has pointed out, "The
best way to honor history is to create new history, and the greatest tribute to human
civilization is to create new forms of human civilization." In the endeavor of building a
community with a shared future for mankind, mutual learning among civilizations will
inevitably play an increasingly important role, contributing inexhaustible civilizational
strength to building a world of lasting peace, universal security, coommon prosperity,
openness and inclusiveness, cleanliness and beauty.
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Executive Summary

1 2RI ‘OTMHEES” RERIERE
The "Four Common Advocacies" of the Global Civilization Initiative
Receive Empirical Support

FREVARLKIMSIEFERREONERPEBUSERS, ‘HEAEISSELHFNX
2. RRESABEAHEIMNME. HEESENXRERMCIFH . REESNEE
FRAZAGIE XU HEER ARELREDERFE TBE NNKIESE, REEIKRX
BENAER ZNEMAREIREN REET.

The research findings of this report are highly aligned with the Global Civilization
Initiative proposed by President Xi Jinping. The four "common advocacies"—"jointly
advocating respect for the diversity of world civilizations, jointly advocating the promotion
of common values of all humanity, jointly advocating attention to civilizational inheritance
and innovation, and jointly advocating the strengthening of international people-to-people
exchanges and cooperation"—have all received strong empirical support in the survey datag,
demonstrating that the Global Civilization Initiative enjoys broad international recognition
and a solid foundation of public opinion.

- 8-
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The Concept of Mutual Learning Among Civilizations Gains Widespread
International Recognition

EXRAREM, XPRXREEESHERISIRG SREIAR, MERAXDIGHEE
HEITEXNREEM. 90.8% NRGBAR EESHFM RIS WEENERRN”,
91.8% MZPBAR ANBAXUZANARNEZRE(EMIENTH’, 90.2% BZIHEINE S
KRAGTESERAL D, KBERTYLREERS". XEHERDRE, XHEZHME. ¥
FWiE. SEERSFZVESIERNERSEBHIR.

This study finds that the concept of mutual learning among civilizations has gained
high recognition in the international coommunity, laying a solid foundation of public opinion
for building a community with a shared future for mankind. 90.8% of the respondents
agree that "respecting diversity is a fundamental principle that global society should
follow," 91.8% agree that "relations between different cultures should primarily be
cooperative rather than confrontational," and 90.2% recognize that "global challenges
require joint efforts from all countries, and no country can remain aloof." These data fully
demonstrate that core concepts such as civilizational diversity, equal dialogue, and win-
win cooperation have become universal consensus in the international community.

I BAXUAAEXIZHEN BRIHE”

Technology and its Applications Become "Super Vehicles" for
Cross-Cultural Communication

EXMERLEREE, RAXCRIMD RGN BREREND". 77.2% NZHERTPE
RARREMNA, 72.6% NRITERTERPERAR, DRERHREIFEXRRZAPHIREE
. BEEFIILL61.3% BREEMUBEEN, ATSEERKRRE 479% NXEE, BIIER
ARRERIR 421% , XWPDRERANEAINBIRT,, RIS ERXEBPOMNMENESR,
AR I Y S HHS1E

In the practice of cultural communication, technology demonstrates a unique "super
communicative power." 77.2% of respondents pay attention to Chinese technology and
its applications, while 72.6% express an understanding of Chinese technology, highlighting
the prominent role of technologies in cultural exchange. Smartphones rank first with 61.3%
attention, artificial intelligence technology receives 47.9% attention, and electric vehicles
garner 42.1% attention. This function-driven cultural identification model breaks through
ideological barriers in traditional cultural transmission, opening new pathways for cultural
exchanges.
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Chinese Civilization Demonstrates the Unique Appeal of "Upholding
Tradition While Being Innovative"

PEXWAELIEERRSIRMRIAR, 66.5% NSIHEBRTFTPENN, 78.6% N
WEANPEXNEBRSIA, 82.8% NZILBENWPEEFARHRIRITN . FPEXIR
EARID, “BIFTIHE RERSINTE (60.6%) , “ELMIST REES (45.8%) , &
S BT =N hEXHE TFIEC#HT RRRABREINA.. X—L&ITR SEHRSMAZ
TNICRNBEEN, BN SPERIMAEEIREME.

Chinese culture has gained positive recognition globally. 66.5% of respondents express
interest in Chinese culture, 78.6% find Chinese culture attractive, and 82.8% hold positive
views of traditional Chinese culture. In the perception of Chinese cultural characteristics,
"being innovative" receives the highest recognition (60.6%), followed closely by
""continuity" (45.8%), reflecting the international community’s profound understanding of
Chinese civilization’s development model of "upholding tradition while being innovative."
This finding breaks the rigid mindset of "binary opposition between tradition and
modernity," demonstrating the unique value of the Chinese path to modernization.

I SRR L3R/ “FMhZzE”

Culinary Culture Becomes the "King of Affinity" in Cultural Exchange

ARAXTRD, PELL78.4% BXBEIAESXNRLZE, AN STEEHUXL
BROBEXCHFND . WEBR ISXUFRNNN FRESHE: MERBEHE (IRRIL.
BRAN) BEFLEE (PE. TEXHA, FHRER) , BESUIAAE (B523. X
FER) , REINMERIE (BSMEN) , SMEMERTBR. MIDEERINMEEVHH
AR,

Among specific cultural elements, Chinese cuisine ranks first across all cultural
elements with 78.4% interest, demonstrating the cross-cultural affinity of everyday
cultural elements. The survey reveals an "onion-layer structure" of cultural affinity: from
the sensory experience layer (culinary culture, technological culture) to the life practice
layer (traditional Chinese medicine, festivals and celebrations, traditional arts), then to
the cultural cognition layer (language learning, literary works), and finally to the values
and beliefs layer (philosophical values), presenting a progressive identification model that
moves from concrete to abstract, from functional to value-oriented.

- 10 -
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Digital Communication Triggers a "Decentralization Revolution”

BFWIANIRZZATETRFIIE . TR BHARA SEPEBIREERRZ (53.4%) ,
PEHRRE T EOEMEFIA 441%, F5EXBEEBIH EPIMCER"HNE, XD
UEBAP. TAHFEANTANERLNS, ERESIMRE. FNNE. Dataes
%, AXPRROERHE IHIIKIMEE.

The digital era brings new opportunities for cultural exchange. Social media has
become the primary channel for understanding Chinese culture (53.4%), with Chinese social
media platforms achieving a contact rate as high as 44.1%, marking the emergence of a
"decentralization revolution" in the field of civilizational communication. This grassroots
narrative, driven primarily by ordinary users and individual content creators, possesses
unigue advantages of high authenticity, strong affinity, and enhanced interactivity,
providing new pathways for mutual learning and exchange between civilizations.

1 AR IE R E B SELAIEN S S

Cognitive Paradox Reflects the Disconnect Between Media
Construction and Authentic Experience

BEAM S—TMERSRBNUNNFENR: —HHE, 72.1% BRBBERIANFSAND
EXHEERL: 5—HHE, FEANXCERIANRTP, ZHBARNESENRIRSE
AR, XMNR KRR STERAEAZANSERARIARTREDE. 52% BRIHEIA
NECERIRESRDZBIER X BANERRE, 46.2% BRIHBINNRSHEERERERE
SRR, XREARINBZEIYT AERRM. IIBEANZMRCERE. 1BHIER,

The survey reveals a "cognitive paradox": on one hand, 72.1% of respondents
acknowledge that many people harbor prejudices against Chinese culture; on the other
hand, when it comes to specific cultural contact and experience, respondents demonstrate
highly positive attitudes and an open mindset. This phenomenon reflects a profound
disconnect between media-constructed perceptions and direct experiential understanding.
52% of respondents identify political ideological bias as the primary cause of cultural
prejudice, while 46.2% consider misleading media coverage a significant factor. This
suggests that we need to expand direct contact and strengthen people-to-people
exchanges to dispel misunderstandings and enhance mutual understanding.

- 1-
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The Belt and Road Initiative Enjoys a Solid Foundation of Popular
Support

BEREESR —H—BER, BEENIESHEXER. 87.3% BWZIHEANERR
EBNEMRERIREHTHREATEREIITR, AMNREKERHROEENREE
B, PEAEEMIRIE. RARCIFTSIRBIMG, AMURA SWRIKENKE, EAWIZRE
18 SHRNFANES.

While the survey did not directly address the Belt and Road Initiative, it indirectly
validates its underlying principles. 87.3% of respondents believe that international
transportation and infrastructure development help promote cultural exchanges between
different countries, reflecting the profound logic that connectivity in facilities fosters
connectivity between peoples. China’s achievements in infrastructure, technological
innovation, and other fields have not only enhanced the level of physical connectivity but
also created new vehicles and platforms for cultural exchange.

- 12 -



PA

N BA3Z R BRI EKIAR

Global Recognition of the Concept of Mutual
Learning Among Civilizations

{ERE AR RRP AN ERNE L RNEEN N, XAZAGEESSHE
FBEIBEFARZALEBNER FTEBRKINARN. FHOEBRERZD
BNNHEZHEM. S ASSHENME. XPERIFTRERASZRGIFFIE
SHSERF, RITEMTEN AR SEXM SN EZZEMNMEIA
@, MIRASEEANESEMERDNNEEDM.

As an important driving force for advancing human civilization and
promoting world peace and development, mutual learning among
civilizations holds special significance in our times, as the world faces
unprecedented changes unseen in a century. This section examines global
respondents’ attitudes toward concepts such as civilizational diversity,
common values of all humanity, civilizational inheritance and innovation,
and international people-to-people exchanges and cooperation. It analyzes
the international community’s acceptance and value recognition of ideas
related to mutual learning among civilizations, thereby providing deeper
insights into the conceptual foundation for harmonious coexistence
among different civilizations.
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I.Global Perspectives on Civilizational Diversity

RIFEGEARXXAZTHRMEZSFESERN, HERET, 90% HRIHEINE
RN EMRARMENEEMRE, 87.7% INBSH NI B EENG. RIS
BB, 85.4% NS HFIEN ASSHS RN WRAED S HMERNESRANB N
SIEL, 80.6% IANVRECHXKE TN FRESICEIMIEARFEIRZZE, 86.6% tHIA
NEEREGNEEMERN U ERRRZEENRI, 881% AREMERBANLFTES
EMEME I FEMER.

Respondents generally embrace the value concept of cultural pluralism and the
principle of equality. The data shows that 90% of respondents recognize that the diversity
of world cultures constitutes an important treasure of human society, while 87.7% agree
that all cultures should be treated equally without labeling some as advanced and others
as backward. Additionally, 85.4% believe that cultural diversity is as significant to human
progress as biodiversity is to ecosystems. Meanwhile, 80.6% consider that positioning
one’s own culture as superior to others is detrimental to international relations, 86.6%
view attempts to forcibly change other countries’ cultural traditions as disrespectful, and
88.1% agree that no country should impose its values on others.

HAXUNSHEERARMSNEEVE

The diversity of world cultures is an
important asset to human society

ERIERBARBMMERZINTHEE

No country should impose its values
on other countries

88.1%

SHXUN S WFEEFF

All cultures should be treated

87.7%

11 XASHMMSIARE

Figure 1.1 Level of Agreement with Views on Civilizational Diversity

RpENSERREBEFNIXECERMEZLARNESEIAR, 88.8% AANSE
BIEEESECERNAREBIMSHIE, 91.2% AAEMXANES X ERTES,
87.7% INN X SINMEMBIZR AR RN EFFPREVED. KFERUHEPHCERFT
&, 85.7% INAEIRUWNRIPIUWSFEMIESBECUE—, 90.8% ARSESFIERE
RSN HBEOEERRN, 80% IANARERUDNNILEER CUMENRX D ERE
ZEEREERRRSEE.

- 14 -



XA R EEEE AR IKIAR

Respondents demonstrate strong agreement regarding countries’ right to choose
their development paths and approaches to handling cultural differences. 88.8% believe
that all countries have the right to choose development paths and social systems suited
to their national conditions, 91.2% consider that international relations should respect
cultural differences and traditions, and 87.7% believe that differences in culture and values
should not serve as grounds for international conflicts. Regarding cultural protection in the
process of globalization, 85.7% believe that globalization should protect cultural diversity
rather than lead to cultural homogenization, 90.8% agree that respecting diversity is a
fundamental principle that global society should follow, and 80% believe that dividing the
world into opposing camps and distinguishing between friends and foes based on values
will hinder international exchanges and cooperation.

XELMERRHEREAREMPEZHFE, INREISNXESHRTIRENEFTLTE,
REE—TEFRNRIKNVIENERSHEER, HIENXHESIIIEEBENNE.
ERERQRELBERF SRMMICHXEPRENT, IARER ERBERERXEER
E, HUTEIRHMFERERNAERNEZHEEEN, NIWXEETBREIRRIE.
NHREIEEARARAEDN. XBEDRIEAAEARIORSMRITEESE.

These findings reflect that people worldwide value civilizational diversity and recognize
that each civilization is rooted in specific conditions, embodying the extraordinary wisdom
and spiritual pursuits of a nation and its people, with every type of civilization and culture
possessing inherent value. The global public has generally rejected theories of civilizational
superiority and civilizational clash, acknowledging that there are no universally applicable
civilizational standards and that any attempt to resolve civilizational differences through
coercive means is harmful. Comprehensive respect should be maintained for the soil from
which civilizations emerge and their uniqueness, the creators of civilizations and their
ways of thinking, as well as the historical role of civilizations and the continuity of their
influence.

- 15 -
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Il. Global Consensus on Common Values for All Humanity

SHEAWHE., RRESAERBIMERRIALZIAR. 87.7% INAHNEARRS
EARNHERARE, 84.5% ANSENERSAGEBLE. BXKBAR, 90.2% BEEK
MRERESEAREN. REERERERS.

The global public adlso demonstrates widespread agreement with common values for
all humanity such as peace and development. 87.7% agree that peaceful development
is a shared aspiration of peoples across all nations, 84.5% believe that countries should
avoid zero-sum thinking and pursue common development, and 90.2% agree that global
challenges require a collective response from all nations, with no country able to remain
unaffected.

1.2 I\FHERRERSEARRBRENLH

Figure 1.2 Proportion of Respondents Who Agree That Peaceful Development
Is a Shared Aspiration of All Peoples

AXMEARRENE, RIFFNNTEBERIRLSDIR. EDXARREE.
91.8% IAAARRSLZ EBIR RN ASERRAEMAENIHL, 81% AR FRIRFZAS M.
SEIFMNNEME, 88.7% INVEENERBREMDIRNRERE, AN SZHE
BRSO, FRARMEEMBIEMEIAR. 88.6% INAXKEANERTLIBRANE
B2, REMPOEA, 89.5% NAXNKRZANEUEIRSIFRH SEZEMM, 87.3% 1A
NERRIBENEN IGIEZIR B HEHARERBIIZM, 87.4% INACIERERS
Bom/ D EFPR . (Rt FAE,
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To achieve common values for all humanity, respondents believe it is necessary
to transcend ideological differences and promote mutual learning among civilizations.
91.8% believe that relations between different cultures should be primarily based on win-
win cooperation rather than confrontation, 81% recognize the necessity of setting aside
ideological prejudices and respecting cultural diversity, and 88.7% consider equal dialogue
to be the best approach for resolving international differences, reflecting respondents’
rational understanding of transcending ideological divisions and seeking common ground in
values. 88.6% believe that differences between cultures can serve as motivation for mutual
learning and common progress, 89.5% consider cultural exchanges to provide an important
foundation for establishing international cooperation, 87.3% believe that international
transportation and infrastructure development help promote cultural exchanges between
different countries, and 87.4% believe that cultural dialogue can effectively reduce
international conflicts and promote world peace.

EREMFE, RESEDHRXNMAMEHEFTEER, BNUNE. KR, 2F., EX.
RE. BHFEARARNMENERER ZHIR. ZHERZANRBXEMERR S AT
NERBYHIR, RITBRIARNMEEZHRALNE, BE SRS, AsHlENALR
KEER, NEFRTEKIR RBASRERISIMELT, AN SUEARGTHEAMER
EMEREAIEESZIE.

The aforementioned findings indicate that despite differences in historical cultures
and social systems among nations, there exists broad consensus in the pursuit of common
values for all humanity such as peace, development, equity, justice, democracy, and
freedom. Respondents profoundly recognize that these values embody the consensus
of different civilizations and represent the greatest coommon denominator of universally
recognized value concepts, transcending differences in ideology, social systems, and
development levels. They provide a value bond for achieving the broadest unity in the
international community and reflect the value foundation and spiritual support needed for
building a community with a shared future for mankind.

- 17 -
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lll. Global Cognitive Landscape of Civilizational Heritage and
Innovation

RibESEIARNA LRSI CIFERIE, RZIERERSCIRMOAHEXRR.
88.5% INAINILBIFT SERRIPRREE, 87.1% NN ABRKENFERAMENESR
BYBIFTARRE, 80.9% AREHEMNXUEARXUKEARNVERHG. STHBXNHEIF
EROIADRFNENER X ESHIERLE: 88.3% AAY— " EREFSNE KL
SIS HEEERKS KRR AN E.

Respondents highly recognize the dynamic and innovative characteristics of
civilizational development and profoundly understand the dialectical relationship between
heritage and innovation. 88.5% believe that cultural innovation is as important as
traditional preservation, 87.1% consider that modernization does not mean abandoning
tradition but rather represents innovative development of tradition, and 80.9% agree
that regular renewal of cultural traditions is a necessary condition for sustained cultural
development. Respondents’ recognition of civilizational innovation and development is also
reflected in their understanding of national cultural confidence: 88.3% believe that when a
country truly values its own culture, it creates powerful spiritual forces that promote its

growth and development.

1.3 XRIEESEIFM<IARE

Figure 1.3 Level of Agreement with Views on Civilizational Heritage and Innovation

HRUARRFEEMENRRNEIT AR

Modernization does not mean abopdqnin
tradition, but innovatively developing i

HANKEBNETBEIXHER

Each courgry’s odernization Futq should be
ased on its own cultural traditions

RREREBENISSREXHUEREES

Modern development theories ShOLf|d be inte-
grated with a country's cultural traditions
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RIPENMAL S EREERTEEIAR, 82.9% ANNAAREIENISEEX
WESHBLEE, 852% NANANRARBRESSHAEXMERZATEFTAERER, 82.2% AN
BILSEANSEN—TERNABEBEREE, 80.6% INAXMSSNENEMEAZRFT
B {ED . ZHBNMACEBRZFMHNARERFRS, 83.4% NN TERNIMN
WIEBNETFBEXUES, 85.9% INAARNGERIIMAREFES S AKBEBHFE,

Respondents express high recognition for the integration of modernization with
cultural traditions. 82.9% believe that modern development theories should be integrated
with their country’s cultural traditions, 85.2% consider that there may be points of
convergence between different development concepts and their national cultural traditions,
82.2% believe that the integration of theory and tradition is crucial to a country’s
development path, and 80.6% believe that such integration should creatively generate new
cultural vitality. Respondents also show high recognition for the diversity of modernization
paths, with 83.4% believing that each country’s modernization path should be based on
its own cultural traditions, and 85.9% believing that different countries’ modernization
practices enrich the diversity of human civilization.

XL MRPZIHENNBERLBNEIVRZIAR, BERITOBEESIYET. A
KTIRANRENARER. ZHETRANREINEZAGERBRRLDERENEES
X, XBSIVEHERRDHT, BYEISMHERICIFTER RTINS ANRFSREER. XA
ARIR SWPERBEAMNWERLRRTZERENER, AN SNHERIFIAR. BE
AMTESEHNEFNE.

These findings demonstrate respondents’ profound understanding of the laws
governing civilizational heritage and development, recognizing that any civilization must
keep pace with the times and continuously absorb the essence of each era. Respondents
generally recognize that cultural exchanges and mutual learning require both inheriting
and promoting the excellent traditional culture of one’s own nation and advancing with
the times through innovation, achieving sustained civilizational prosperity through creative
transformation and innovative development. This understanding reflects comprehension
of practices such as the project for inheriting and developing excellent traditional Chinese
culture, emboduying the fundamental law that civilizations develop through innovation and
endure through heritage.
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IV. Global Public Expectations for Strengthening International
Humanities Exchange and Cooperation

SRFIDEWANZANEZMFENRHE AT LENRRBERMESEIAR,
89.8% IANAB XL Z BN RAFBERF AR BT, 89.5% INAMITRNEIERR
SIERHSTEZEN, 894% IREMAXZABEITIBHSEARETIER,

Global respondents demonstrate high recognition of the importance of humanities
exchanges and their role as practical pathways for promoting mutual learning among
civilizations. 89.8% believe that exchanges and interactions between different cultures
can promote common human progress, 89.5% consider that cultural exchanges provide
an important foundation for establishing international cooperation, and 89.4% agree that
international humanities exchanges help enhance mutual understanding among peoples of
different countries.

AR REshEE(RH A\ EKHE#HE

Interaction between dlfL erent cultures
promotes the growt uman society

XU RARILERESERETEZEN "
Cultural exchange provides an important 89.5%
foundation for international cooperation

89.8%

EIBT?A)‘CS‘EEEEJJP;ER@ AREEERR

International c Itural exchange helps prom te
mutuo understan |n among peop

89.4%

14 M@ ERR AR S FMRIARE

Figure 1.4 Level of Agreement with Views on Strengthening
International Humanities Exchange and Cooperation

ZIDBW U ZRNRBBREESERIR, 87.9% NAMBNZIEMIUCHNSR
BEFFEEEX, 87.5% INAXKENABRALHEANREESH FHERRE,
84.6% INAAS AZBINRARERERRRD UL IRES R
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Respondents demonstrate high consensus regarding the positive effects of cultural
exchanges. 87.9% believe that appreciating and learning from the strengths of other
cultures helps enrich one’s own culture, 87.5% consider that open exchanges between
cultures are more conducive to social development than isolation between civilizations,
and 84.6% believe that in—depth interpersonal interactions can effectively reduce cultural
misunderstandings and prejudices.

XEHIERRHEZIhERZER NHRZAMNSE, XAREEMFE BESHE,
NRBIASGERIERHRRRRE. RERMVEBNEZRREFEMME. TR, £8M
F/AMRE. JDEEBADARXBZADERBEE, BIHF. XK. A8. BE
SR EFREBEERHED S AN ASCIRERESK, AN O E0IISE
B, AU SWIEZERENESENSG. ERSEARBRERIVRZIZFERRRE
3.

These data reflect respondents’ profound understanding of the fundamental principle
that "civilizations become colorful through exchanges and enriched through mutual
learning," recognizing that humanities exchanges, as an important pathway for eliminating
barriers and misunderstandings while promoting people-to-people connectivity, possess
foundational, extensive, pioneering, and enduring characteristics. Respondents generally
acknowledge that people serve as the best vehicles for cultural exchanges and mutual
learning, and that extensive cooperation in education, culture, sports, health, and other
fields can effectively advance various forms of humanities exchanges to greater depth
and substance, creating better conditions for promoting cultural exchanges and mutual
learning. This reflects their profound understanding and positive expectations for
building a global network of civilizational dialogue and cooperation and fostering mutual
understanding and affinity among peoples of all countries.
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Global Public Practices in Cultural Exchanges

FEADLERRTR, XNPEZASHMESHBRRENTZHINERNE. BEEKUEE
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Throughout the long course of human historical development, cultural exchanges and
integration have consistently served as vital forces driving social progress. With the
continuous deepening of globalization and the gradual establishment of an interconnected
global framework in the contemporary world, contact and dialogue between different
civilizations have become increasingly frequent. Cultural exchanges are no longer confined
to the macro level of nations or abstract theoretical guidance, but have penetrated into
the micro level of individuals and concrete life practices, with participants expanding from
traditional elite groups to the broader general public. A thorough understanding of how
global populations participate in cultural exchanges, perceive cross-cultural contact, and
select and absorb foreign cultural elements is of great significance for grasping the current
state, trending characteristics, and inherent mechanisms of cultural exchanges. Public-
level practices in cultural exchanges not only reflect the new features of cross-cultural
communication in the era of globalization, but also provide an important social foundation
for building a more inclusive, open, and mutually enriching framework for civilizational
development.
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I. Characteristics of Daily Cross-Cultural Contact Behaviors

SRRANBEXAEMITIRMLSENEX K2 5M., BERR, 57.4% BORIHE
SSERINERA, XRREIENENAEMTH, RIS SIREITURAREEBORESIE
., SMFIERFRFEREES, StHA56.2%, BN S ZIHENSIRBSNEEF T8
REBIRERNEDNE. SIMERINE~RIRB SLLN 53%, 30.7% BZIhERNMERER,
RIPEZRT AN EFMOESNESHCITRB R,

The daily cultural contact behaviors of global populations demonstrate high levels of
cross-cultural engagement. The survey reveals that 57.4% of respondents frequently use
foreign technologies. This represents the most prevalent form of cross-cultural contact
behavior, reflecting the profound penetration of technological dissemination in the era
of globalization. Frequent attention to international news follows closely, accounting
for 56.2%, demonstrating respondents’ high level of concern for global affairs and their
proactive approach to acquiring relevant information. Frequent use of foreign products
or services accounts for 53%, with 30.7% of respondents indicating occasional use,
illustrating the internationalization trend in consumer behavior and the extensive nature of
material cultural exchanges.

XA ARRIEFIRIBIR RS REAIEE S, 43.5% R DERETSEMUE
REFERIAMOVAN, BMBEXUAGRREESSHEETONEEMN., 42.7% BNRIHE
TOEHCRMBERIINERIR, 37.4% BRPERTBCERZE, SR 80%.

Cross-cultural interpersonal interactions and exposure to foreign culinary cultures
constitute the second tier. 43.5% of respondents have experienced frequent exchanges
with people from other cultures, demonstrating the significant role of cross-cultural
interpersonal interactions in contemporary social life. 42.7% of respondents indicate they
frequently consume foreign cuisine, while 37.4% report occasional experimentation, with a
combined proportion reaching 80%.
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® 4 %(Often or always)
® 56f(Sometimes)
® AR E /D (Never or rarely)

SERSMERAR

Use foreign technologies 16.6 26 57.4
Follow intern*uﬁﬁniﬁrg\ﬂ 15 28-8 56.2
usctaaanbrosa s R 30.7 53
services
ratcing with peopieron  [EER 333 43.5
other cultures
sl 19.9 37.4 42.7

Eating foreign food

2.1 BEMEULIEMT IR

Figure 2.1 Frequency of Daily Cross-Cultural Contact Behaviors

REH—F LM, SHRDHEBRZRE. BERFETHMNE, TERAFEBHOINE
BYLERUIR 65.2%, 64% EEERFABZIINENED, BINHEIREEXMRZATER
BIRRIRGE ., 62.4% RASSERMNEMXNTBEED), BERE—EEENRIBUESR
MBS RSB,

The survey further reveals that the majority of respondents have experienced
profound and direct exposure to other cultures. The proportion of those who visited
foreign countries in the past five years reached 65.2%. 64% had experience learning foreign
languages within the past five years, reflecting a proactive attitude toward acquiring
tools for cross-cultural commmunication. 62.4% indicated participation in celebrations of
festivals from other cultures, demonstrating a certain degree of interest in and tolerance
for foreign cultural traditions.

RERTR, FHENELERTHSNRENXFIERNFRESR, BXEERER
FEENEXARZIDEN PRI LB —HENSE, MXEERS, BNMIXZIHELYER
FHOINENRRMERS, & 71.9%; INBXKERFERG, P 67.3%; 16EHMXAENRYE,
X0 47.5%, FHRMEMATE. INMBSZINERHER N0 L, IEMNEXRRFTN
HEBNSSME, REMXETBAIRTIA 75.5%, SIINELLEIA 78.2%, REKRE
EFRFTEBILEAIAR] 66.3%, ALEZT, EEXMZDERNKRT, KEMEATEIR
& 51.5%, SIIMBEILLHIM 38.5%, MERTERFEIRIELHID 43.3%,
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The survey reveals that respondents’ cross-cultural contact behaviors exhibit
significant regional and age-related differences, with these disparities demonstrating
relatively consistent patterns across different dimensions of cross-cultural exchange
activities. From a regional perspective, European respondents showed the highest
propensity for visiting foreign countries over the past five years at 71.9%, followed closely
by Asian regions at 67.3%, while North America registered relatively lower participation
at 47.5%. Regarding the celebration of festivals from other cultures, foreign language
learning, and attention to international news, African populations demonstrated stronger
engagement enthusiasm, with celebration of other cultural festivals reaching as high as
75.5%, foreign language learning at 78.2%, and frequent attention to international news
at 66.3%. In contrast, North American respondents appeared more conservative, with only
51.5% celebrating festivals from other cultures, 38.5% learning foreign languages, and
43.3% frequently following international news.

XEER USSR EMERHNZFHIRBAKERR. BONEXAEERIRT
TR EBRERTEETFLAEREN KIR—ACHZENRARRE, IENZ DB EINEXNZ
JFERIRE EBIRIRN IR 5 RRPERNINPERNBRR TS IRE, MILERR
BENARTITANTESZREE “H UK —E—EREFAAXLPIVEX,

Regional differences may be correlated with the historical cultural traditions and
levels of economic and social development in each region. Europe’s leading position in
international travel behavior stems from its advanced economic development and the
profound advancement of regional integration processes. The enthusiasm of African
respondents in learning foreign cultures and acquiring information reflects developing
countries’ strong interest in and willingness to learn from the external world. Meanwhile,
the relatively conservative behavior of North American populations may be associated
with the region’s status as a global economic and cultural center since World War Il

MEFIRERE, FRHANEXNENZSEPRBUFKEHE, X—EBBEINESD
hRIMANBER, 18-24 SFRRANLLAIFIA 81.8%, M 55-65 SHFIRAN 46%, 25-34
SEATEDHIEEXED) PRIME NI, IHAINERIEEAIA 70.4%, RETEAMSLTER
EEBIR 72.4%, IMNESIECPIN 74.8%, BELZT, FREAEERMEEREEANZSME
BREVRIN, 55-65 SBHADRERTEHRHEBILLAIAZ] 62%, BEST 18-24 SEHAM
44.1%,

From an age-based perspective, younger demographics demonstrate significantly
higher participation in cross-cultural activities compared to older groups. This trend
is particularly pronounced in foreign language learning, where the 18-24 age group
reaches as high as 81.8%, while the 55-65 age group accounts for only 46%. The 25-
34 demographic shows the greatest enthusiasm across most cross-cultural activities,
with foreign travel at 70.4%, participation in celebrations of other cultural festivals at
72.4%, and foreign language learning at 74.8%. In contrast, older groups exhibit an inverse
pattern in international news consumption, with the 55-65 age group frequently following
international news at 62%, significantly higher than the 44.1% recorded for the 18-24
demographic.
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FR—ASFRHINERNTRERIR SARIREHARIMNINKIMNERIE. FEEHA
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Do

The differences between younger and older generations may reflect the changing
external environments in which different generational cohorts have grown up. The high-
frequency participation of younger groups in cross-cultural activities demonstrates
the natural acceptance and open-mindedness toward multiculturalissmm among the new
generation raised in a globalized context, which is also related to their existence in the
digital age. The younger generation has been exposed to the internet and social media
from an early age, becoming accustomed to engaging in cross-cultural communication
within virtual spaces, while also having greater access to foreign language learning
resources and cross-cultural experience opportunities through various platforms.

= WBEXURANSESER

Il. Attitudes and Willingness Toward Cross-Cultural Exchange

SRRARBERALENNVXABESE, BRFRAANEBETHNERT. BEER, B
TBNXWERREIX 90.7%, BB IRBENEIXMCHNEEIARNES. @IV,
ZHENREIARBRIRITN SR 93.4%, WHINE AR BIRRIEN SEER
79.4%, TRHERSENRZIHENS 9.8%.

Global populations demonstrate both strong cultural confidence and relatively open
and inclusive values. The survey reveals that respondents’ cultural pride reaches as high as
90.7%, fully reflecting their profound identification with and confidence in their indigenous
cultures. Simultaneously, respondents who positively evaluate foreign cultural experiences
account for as much as 93.4%, while those who positively assess the influence of foreign
cultures comprise 79.4%, with only 9.8% of respondents holding negative attitudes.

MXUANERMS, RHEBE LRMBRIRNEXHEN ., ERMCER@FIZTX
INEM, WEREXIBESIMERIENAR, 54.9% NSIHERTEMEIE, (RE141% B
SHEREIRNE, RPSURIHEESRENBEXIBSINRENET. RIHBRIDRINE
SEHRRNA 74.9%, A SR|DBENBEXNEEENNBROENHROE. ZHENZT
NHEE2MHNINTERIA 81.2%, RPENWUHABZHIEMEINRZNIANRTISZR/RTE.
B2, ZIPBWEZBRNTEUEMRT: R 411% RRIAE, 29% FPIUTE, B
FEXHHRNERESRIRSHSEERFF =D IO S MBS RNESNE.
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Regarding willingness toward cultural openness, respondents demonstrate overall
positive cross-cultural adaptability, international orientation, and multicultural values.
When discussing adaptation experiences in cross—cultural linguistic environments, 54.9%
of respondents report feeling comfortable, while only 14.1% express discomfort, indicating
that most respondents possess strong adaptive capacity in cross-cultural linguistic
settings. Respondents’ willingness to live overseas reaches 74.9%, reflecting their strong
aspiration for cross-cultural living experiences and open-minded attitudes. Recognition of
the importance of multicultural education among respondents reaches as high as 81.2%,
demonstrating their profound understanding of and supportive stance toward the value
of diversity in cultural education. In contrast, respondents’ attitudes toward accepting
immigrants are relatively conservative: only 41.1% express agreement, while 29% maintain
neutral positions, suggesting that willingness toward cultural openness reveals complex
consideration mechanisms when involving specific social policies and resource allocation
issues.

NFEKXUWARREARZUEENTR, JDSTCEEMHEON: 452% ANHEAX
WRHEEEMIL, 30.3% BIRIGBFHIUCRHENZAFC, 20.3% BWFIBEHFINNESRAE, X
TR SERUHBRPURRUESZTUHBNERNK, BEAN SZHENMETE
BHEAMBNZTHRR. X—DIUSBERE, SAEXKERRE R REBIAGEZEE
G, FAREHENRND, RIAMENKSEMEMENRT, FIVEARSENXUESRIT
SUEBVHEART, RN S 2RZITHSULRIRIESHA.

Regarding expectations for future trends in global cultural development, respondents’
attitudes demonstrate clear polarization: 45% believe world cultures will become
increasingly similar, 30.3% of respondents anticipate cultures will become more diverse,
and 20.3% consider them to remain essentially unchanged. This may reflect the complex
reality of coexisting cultural homogenization and diversification within the globalization
process, while also embodying the pluralistic characteristics of respondents’ assessments
of cultural transformation trends. This polarized pattern indicates that contemporary
global populations’ perceptions of cultural development trends are influenced by
globalizing and homogenizing forces, while simultaneously reflecting adherence to the
value of cultural diversity and encompassing expectations for the continuity of cultural
traditions, thereby forming a complex and pluralistic structure of cultural prospect
expectations.

FEKE, RPENXATESNL‘SEE. BN, ZEE'NEFRIGE, BHEREN
FIXABGREIAR, XIS AABIRFFIRIEFBSE, Xt SI0VESAAREX
BHENZRE SR M S RBNVEEMAtt=TE, AIMEIRIAHSESIRICER TXXLIA
BSXUHBNEELRESE. B2, ERRERORA LBENRITERR S XUHIE
BHERE, REIXNCZAMARIEZTEORMMIZKEKN, RANSEZEIRIZDE.
HERESUKERDTMN, RRBEEBSISKZBHAEK.
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Taken comprehensively, respondents’ cultural attitudes exhibit fundamental
characteristics of "high confidence, strong openness, and broad inclusiveness," maintaining
profound identification with indigenous cultures while holding positive and open attitudes
toward foreign cultures and cross-cultural experiences. This social mindset provides
favorable psychological foundations and social conditions for mutual exchange and
learning among different civilizations, reflecting the balanced development trajectory
between cultural identity and cultural openness in modern society under globalization.
However, the relatively conservative attitude toward immigrant acceptance reveals the
complexity of willingness toward cultural openness, indicating that when cultural exchange
transitions from abstract concepts to concrete social practices, public attitudes are
influenced by practical factors such as resource allocation and social stability, reflecting
the inherent tension between ideals and reality.

=, SMEXERER SRS TR

I1l. Acceptance and Integration Preferences for Foreign Cultural
Elements

ERRANEXHERRZSHERISTRIMLARNAMHEEHSH. RERR,
RARNZILERBFIRINBIINE A ER, Stk 63.9%, SEMITHRIF—H. ERXK
BEEG, P 52.9%, RIRBIRBXWIEABEEEEZHAMIMBOEBEXMITRPEVIRTTE D
MNEBIRSID. SFOERNIRBRIS SLEA 47.4%; £FHRNSMSHUBR, N 46.4%,
XFIRNEE B HZ BN @A ENBREENIMR A ZRAFRERENEZE
RO

Global populations’ acceptance and integration preferences for cross-cultural
elements demonstrate clear practical and life-oriented orientations. The survey reveals
that technology becomes the foreign cultural element respondents most anticipate
absorbing, accounting for 63.9%, which remains consistent with contact behaviors. Cuisine
follows closely at 52.9%, reflecting the unique appeal and universal attraction of culinary
culture as an essential component of daily life in cross-cultural exchanges. Absorption
preferences for music and arts reach 47.4%, while lifestyle presents a similar pattern at
46.4%. These two sets of data indicate that respondents maintain equally high levels of
acceptance and interest toward foreign cultural elements at both spiritual-cultural and
life-practice dimensions.
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Respondents’ absorption of foreign cultures demonstrates a declining pattern from
material to spiritual dimensions. The acceptance rates for language learning, architectural
styles, values and philosophy, and festival culture stand at 37%, 37.7%, 35.6%, and 34.7%
respectively, all maintaining relatively high levels above thirty percent. In contrast, popular
culture and historical culture exhibit relatively weaker appeal, accounting for 29.9% and
28.2% respectively.

FAR(Technology) I 3.9
Z8&(Cuisine) I 5.9
SFRMZ AR (Music & art) I /7.4
HEA N (Lifestyle) NG 6.4
Z# (Architecture) INEGEG_G_— 7.7
B (language) I 37
MEMAEZE(Values & philosophy) I 35.6
T B(Festivals) I 4.7
AT (Pop culture) I 259
[AsE(History) I 28.2
F#(Religion) I 14.5

2.2 HME S IR RIS HERR

Figure 2.2 Ranking of Foreign Cultural Absorption Preferences

R AT ER, ZIPEOXHRBEIRSEM=1PRI\: DIER. BE. EBFILF
23 T ERBRPERANKRN BZARMAE", WRANKEERIA 76.2%, A IHMEFE
NWRIEHPEREE; LIEE. BE. BRANMARRE 12 TAELRAERKEF=K
BEER (63%) . 8% (48.3%) FmA (47.9%) ; ZFBE. BARN. BF%F 6 NRIAE
KRFIERBXM (52.3%) , HRKERZRKR (46.7%) , FE=RFEFHI (38.2%) .
RELZENR AT ARRNEBFHEERZ AN XUREIRE S AEE A SEREHHEZ,
BR, ZARRNSITXHRWERETER, TJESKX 6 TERFEREXESR, NI
R R FFEENLEMENTEEX.
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Regional comparative analysis reveals that respondents’ cultural absorption
preferences present three distinct patterns: the "technology-first" model represented by
23 developing countries including Brazil, India, and Nigeria, with attention to technology
reaching as high as 76.2%, reflecting emerging economies’ strong aspiration for
technological advancement; the top three concerns of 12 Western developed countries
represented by the United States, Germany, and Australia include cuisine (63%), music
(48.3%), and technology (47.9%); six developed countries including France, Italy, and Japan
focus most on culinary culture (52.3%), followed by technology (46.7%), and lifestyle in
third place (38.2%). Although the cultural absorption preferences of audiences from the
country group represented by France and Italy resemble those of the country group led by
the United States, this group’s willingness toward various cultural absorptions is notably
lower, which may be related to these six countries’ profound cultural heritage and their
maintenance of prudent and selective attitudes toward foreign cultures.

FRERAIBT S A RBREBREFR TR, RANIESFIREA P
RRESSINEE, Hib25-34 SBHAK 67%, 18-24 SBHARN 64.7%, DRHERBHANE,
AREFONTEXRT. ERXUNIRS|DFEFUILIKTMIEIE, M18-24 SEHARY 46.8% L7t
F 55-65 SEHAN 58.6%, RIRBMRABHANETRANEZIER. IBSZINMMEZINS
MEVFEIBRIEES, MBEBHAR 41.3% NEE(EFEHAR 29.9%, AW SESFIEED
NINNFRER. EFHANIRSINEAE2IMFEIBFITE, MEFEHED 52.2% FE
hEFEHAN 37.4%, RRHBARFRFAENESHINENANEEESR.

Age-based comparative analysis reveals systematic patterns in cultural absorption
willingness across different age groups. Technology maintains the highest recognition
across all age groups, with the 25-34 age group reaching 67% and the 18-24 age group
at 64.7%, demonstrating younger demographics’ heightened attention to technological
innovation. The appeal of culinary culture increases progressively with age, rising from
46.8% among the 18-24 age group to 58.6% among the 55-65 age group, reflecting mature
demographics’ higher pursuit of quality of life. Enthusiasm for language learning presents
a clear age-declining trend, decreasing from 41.3% among younger demographics to
29.9% among middle-aged and older demographics, embodying age-related differences in
language learning capacity and motivation. The appeal of lifestyle similarly demonstrates
age-declining characteristics, dropping from 52.2% among younger demographics to
37.4% among middle-aged and older demographics, reflecting varying degrees of openness
to lifestyle changes across different age groups.
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Figure 2.3 Cluster Analysis of Cultural Absorption Preferences (by Country)

BEESRER, BHBEMBXNURESTEEME B THAIIGNDMER. BIRX
HRERSNERE, Gt 39.4%, ER IESIRKXUZINADS TR ZIIL, 163 (30.8%)
HFRLEXHE (281%) RRUUBEFNFE=I, X—HFRRERIHEWRFTFRIAMEKIW
BUREEABNRS . FEEML. JERRSHCRIZRRRSACBIRISEEBI DB 25.3%. 24.8% A
24.5%, =EthEin. RERFHIFEARFREHERAERR), BERFKEHE, BF
REAEEMN. B, R, PRXADRIZES, $ SFERAARBSNZTEG,

Survey results indicate that respondents demonstrate diversified and balanced
distribution characteristics in regional cultural preferences. Western European culture
receives the highest favorability at 39.4%, demonstrating its prominent position in global
cultural influence. North American (30.8%) and East Asian cultures (28.1%) rank second
and third respectively, with this ranking reflecting respondents’ relatively higher attention
to cultures from economically developed regions. The preference proportions for South
American, Northern European, and Eastern European cultures are 25.3%, 24.8%, and 24.5%
respectively, with these three showing similar proportions. Although the overall ranking
shows minimal variation across different age groups, younger demographics demonstrate
higher preferences for South American, South Asian, East Asian, and Middle Eastern
cultures compared to older groups, reflecting young people’s pluralistic orientation in
cultural preferences.
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Survey results reflect that respondents’ cultural absorption preferences embody
the fundamental characteristics of being "technology-first, life-oriented, and spiritually
attentive," emphasizing both highly practical technological and lifestyle cultural elements
while maintaining an open attitude toward spiritual and cultural content such as arts and
philosophy. The relatively balanced distribution of regional cultural preferences reflects
the multipolarization trend of cultural influence among different civilizational spheres
under globalization, as well as the internationalization and inclusiveness of respondents’
cultural perspectives. Such diversified cultural absorption preferences provide extensive
collaborative space and development potential for cross-cultural exchange and mutual
learning.
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Overall Perception of Chinese Culture and
Global Influence

EREANFEXPSKUERSHIERASE, AETSASAHTREE
R, EESRT, PEXHESDECESRBITICRZMMEBPENARDIT
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Global populations maintain an open and receptive attitude toward foreign
civilizations and cultural elements, engaging in selective absorption based
on practical considerations. Against this backdrop, the cognitive status and
actual influence of Chinese civilization and culture within the contemporary
multicultural exchange framework merit thorough examination. This section
systematically presents global populations’ cognition, understanding, and
attitudes toward Chinese culture, exploring the authentic landscape of
Chinese civilization within the international cultural cognitive system and
revealing its multidimensional characteristics and cognitive complexity in
cross—cultural coommunication.
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I. Global Attention and Cognition of Chinese Culture

A=EAZ—NERRIPENPEXPSPEXMRT KT, RAPEXHEBRTS
PEREIEBSRNZINA . MPESHDDTIRIERSE, 77.2% BRIFERIPE
BRARHENA, BRUEFRPERREWHBNERZINA. IEMIXKZIHENPERA
BXEEN 912%, UESREZE, ILEUBRG; 35 FUTNEHARIEL 80%., £EHR
SACFIEE A RN FEEAANEIL, 2308 63.8% 1 63%, MRTINFEERRE, A
59.1%., R—XIEDHIERRIRE, PERAXEBIMEBRNREMNSE, ANRERDE
HEXAC. EBFHIIRIT XA XISRPAEABREDIRS| A,

Two-thirds of global respondents express interest in Chinese civilization and
culture, indicating that Chinese culture has established considerable influence within
the international community. Examining attention to specific domains of Chinese
culture, 77.2% of respondents show interest in Chinese technology or its applications,
demonstrating the international impact of Chinese technology companies’ global
expansion in recent years. African respondents show the highest attention to Chinese
technology at 91.2%, ranking first among all regions, while North America ranks last;
approximately 80% of those under 35 years old show such interest. Traditional culture
and lifestyle receive relatively similar levels of attention at 63.8% and 63%, respectively,
while popular culture receives slightly lower attention at 59.1%. This distribution pattern of
attention reflects the outstanding advantages of Chinese technological culture in overseas
dissemination, while also demonstrating that traditional culture, lifestyle, and popular
culture maintain stable appeal in cross-cultural exchange.

® RxiE(Attentive) @ XiE(Not attentive)

FEM (Africa) SR 91.2%
B ZE(South America) BENES 84.3%
TiM(Asio) BRERES 80.1%

B (Europe) 34.0% 66.0%
1t (North America)
KFM(Oceania) 38.7% 61.3%
N PERAKIEREBESR

Figure 3.1 Regional Differences in Attention to Chinese Technology
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{X 52.8% NZHEIANESSEBPEL, 472% JRAANER. TLLER, PENK
IBREIERXIEREE 137 TEAR, BRISMURIENREIZREN I REPEE—ERER
BOIAXIEERZ2, B IUNBREOLLRE R, RANREFRFATCHNL, 72.6% FRIEFP
ERAZNA, BPERAKIESERENEIENN 4.6 TEDR, RRBEARIWIERE
NS, PELEHANEBREIAT 59.1%, BMELRIWE 57.3%, (IEH", mmiT
XACBREREE N 54.5% . BRIREIR, EANXNIZREIESEFRENERIR6 S TEIR,
STHMAER, RIREAESACTIREXIARIRLNERE .

Only 52.8% of respondents consider themselves to understand Chinese culture,
while 47.2% express a lack of understanding. It can be observed that the understanding
of Chinese culture is 13.7 percentage points lower than the level of attention, revealing
the existence of certain cognitive barriers in the transformation process from cultural
attention to deep understanding. Comparison of understanding levels across specific
domains shows that the technology sector maintains its leading position, with 72.6%
expressing understanding of Chinese technology or applications, and the gap between
attention and understanding of Chinese technology being merely 4.6 percentage points,
demonstrating the high efficiency of technological culture dissemination. Understanding
of Chinese lifestyle reaches 59.1%, surpassing traditional culture at 57.3% to rank second,
while understanding of popular culture stands at 54.5%. Notably, the gap between
attention and understanding in the traditional culture domain reaches 6.5 percentage
points, higher than other dimensions, reflecting the variability in cross-cultural cognitive
transformation across different cultural fields.

e 12 (Understanding)
® X (Attention)

PERARIEMNA 77.2%

Chinese technology or
its applica izms 72.6%

PEEFEAN 63%

Chinese lifestyle 59.1%

PERFENXM 63.8%

Traditional Chinese
culture 57.3%

P ERITXH 59.1%

Chinese popular culture 54 5%

3.2 PESLM D TRR T SIERRE LER

Figure 3.2 Comparison of Attention and Understanding Levels across
Chinese Cultural Sub-domains
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ERRIHEWPENAS PESHIHESM B ZTTHBIARIERE, SIS IERIGRSI
@, 60.6% REAMAPEXANERNRR, XSSNPERRRRIHMEZESENS. =
SERENEFEZ, KT 45.8% NRILBING, AN I PEXBHELERFIEKERD
[TRIAT. S—MRHEIRTS 40.5% BYIAR, FOFMERMIEIRTS 33.7% BOIAE, MBEMRIE
ENAREENRIE, N 26.1%., X—oHhEREERE SN PEXWEIRTRENFIDE (&R
FANSEIAY, RNRERR S PEXAEETMHFIEERDRE—FEL.

Global respondents present a diversified cognitive landscape regarding the
characteristics of Chinese civilization and culture. Being innovative receives the highest
recognition, with 60.6% viewing it as an important feature of Chinese culture, which
highly corresponds with contemporary China’s technological development and social
transformation. Continuity ranks second, gaining recognition from 45.8% of respondents,
reflecting the widespread global acknowledgment of the historical heritage of Chinese
civilization. Unity receives 33.7% recognition, peacefulness gains 33.7% recognition, while
inclusiveness receives relatively lower recognition at 26.1%. This distribution demonstrates
the international community’s high recognition of Chinese culture’s innovative capacity
and historical heritage characteristics, while also revealing that understanding of Chinese
culture’s inclusive nature requires further strengthening.

assnnovcrior) [ <
gzt (Continuity) ||| +-.%
gi—tt(Unity) ([ -0-5%
F0F1%(Peacefulness) _ 33.7%
B85 (Inclusiveness) _ 26.1%

3.3 chESAFHEIARD

Figure 3.3 Perception of Chinese Cultural Characteristics

PEMXAEXRERRECRENSTIERETR, HFURELSUTFESMIL, 1132HEF
BAZHESBRPEUNSTERREZE, SR 53.4%, FTHEM STRAIT I EER
BNFRATE, BFNBINRAREHS, SR 6%, DREFNTREXNEE
NER(EA. ERAPERMURBIFASIARZRENEAIAR] 35.9%, RRHEFAIIY
XAEBNKTEN] . AENPEQIFENERRES 18.5%, AMBEPERIWEINZE
IR PGB A REIDRE.
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The diverse choices of channels for obtaining information about Chinese culture
demonstrate that digital media platforms hold a dominant position. Social media has
become the primary avenue for respondents to learn about Chinese culture, accounting for
53.4%, fully reflecting the profound transformation in cultural dissemination patterns in
the new media era. Film and television media follow closely behind at 46%, demonstrating
the significant role of audiovisual cultural products in cross-cultural communication. The
proportion using Chinese products and services as channels for cultural understanding
reaches 35.9%, reflecting the practical influence of consumer experience on cultural
transmission. Chinese companies in their home countries serve as information channels
at 18.5%, embodying the cultural dissemination function carried by Chinese enterprises in
their overseas operations.

RERENTMNBNER. BHp, ZEXWEIS 16.6%, HEBES16.7%, DE
ARFIBEES15.6%, DERBEDS 14.7%, EMEBIUBTSMS 12.5%, FRIEE
G 11.3%, SRHAFS 10.6%, X—REDHRHEOE THFHERANEMN T REPEX
HERMEBPINZIVML, BINBRIRBESRIIIRL DAEFEENE FEIGIBE ST
BB/K.

The influence of traditional channels remains relatively limited. Among these, cultural
activities in their home countries account for 16.6%, reading books 16.7%, Chinese friends
or colleagues 15.6%, travel experiences to China 14.7%, museum or cultural heritage visits
12.5%, recommendations from friends and family 11.3%, and school education 10.6%.
This distribution pattern of channels highlights the central position of digital media and
audiovisual cultural products in the international dissemination of Chinese culture, while
also reflecting the challenges and transformation needs that traditional cultural exchange
methods face in the new media environment.
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Il. International Perception of Chinese Cultural Exchange and
Contributions

ERFPESESEPEXPSPEXUNEIRTMND, BELSRER, 81.6% BN
BIANAPEERUFMORRKADEEEEK, T 78.6% INNPEXHKEBRSIA, &
B EERINEE RINAREMARREIN], APEXURH P EREBEES
RISHIEGE.

Global respondents highly affirm the global influence of Chinese civilization and
culture. Survey results indicate that 81.6% of respondents believe China’s global cultural
influence and soft power are growing, while 78.6% consider Chinese culture attractive.
This demonstrates that Chinese culture enjoys broad recognition and positive influence
overseas, laying a solid foundation for the further global dissemination of Chinese culture.

ERFRIHEWPENE AR ASKBRB EIEFRIRET. BN Z2=0%HE (741%)
INNPESHMAEROXBOXAITREBTSORERN, 69.6% BZILHEANPERES
EBCULRTR, 65.8% BZIHERIAPEMEMN ZTTUCHIRIZIITER.

Global respondents also generally hold positive views regarding China’s cross-cultural
exchange practices. Nearly three-quarters of respondents (74.1%) believe that China’s
civilizational and cultural exchanges with other countries follow the principle of mutual
benefit, 69.6% of respondents consider that China has promoted global cultural exchange,
and 65.8% of respondents acknowledge the contribution of Chinese values to building
multicultural consensus.

SRZIDEWPEEXHIR LA BMERSEIAE. 64.3% BZIBENAPELY
IMFRBEFRTSEIEMIL, 64.8% BIRBEANNFENNZIEBREH S ERSIESRR,
64.5% NR BB NNPEMAREINE S SULTIMERTFAA.

Global respondents highly recognize China’s openness in cultural exchange. 64.3%
of respondents believe that Chinese culture is open to the outside world and eager to
learn from other cultures, 64.8% of respondents consider that China’s visa policies have
promoted international cooperation and exchange, and 64.5% of respondents believe that
China never imposes its own culture or values on others.

SRZ[ISEWPLENP RS R AR RNBIAFAMTSETM, 75.4% 891D
ZINN PPN R XBEREBEFRRER, 70.1% NWZHEANPERHE I XREZRELE,
70.6% BYRIBB NN PEHEAEIEGIBRHE SHMA, 70.3% NZIHBANNPEMMERN
RHERAEE—ENGBERN.
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Global respondents hold Chinese civilization itself in high regard for its overall
contribution to the development of world civilization and culture. 75.4% of respondents
believe that Chinese civilization has contributed to the development of world civilization,
70.1% of respondents consider that China has promoted mutual learning and exchange
among civilizations, 70.6% of respondents believe that Chinese civilization has provided
new perspectives for global governance, and 70.3% of respondents consider that Chinese
values offer certain reference value for countries of the Global South.

Contributes to world civilization development :
Offers new perspectives for global governance A
sEpERErERAs mnney I 7 5
Chinese values are relevant to Global South .

PE{RIH T XABZAEE

China promotes exchange and learning
between civilizations

70.1%

3.4 chH T BATRARIPAN

Figure 3.4 Assessment of Chinese Civilization’s Contributions

SARPEXERERIEINATENIRE—H, SIRZHENPEXHEKFTEIAUNN
INKIEM BRBNERUD B, 51.3% BRHERRZS. RAFNRBNN PEHEY R
2R, AN PEERHRFHENERFNN. SFARIRIL33.8% IEE_,
RRSULIRTE 316 MR IGBENIANG, ESFNRFREZING 25.6% BIAR.

Consistent with the aforementioned data on attention to and recognition of Chinese
cultural elements, global respondents’ perceptions of specific areas of Chinese civilization’s
contributions show a similar differentiated distribution. 51.3% of respondents regard
science, technology, and inventions as important contributions of Chinese civilization to
the world, reflecting China’s international influence in technological innovation. Economic
development models rank second at 33.8%, culinary culture receives recognition from 31%
of respondents, and medical and health concepts gain acknowledgment from 25.6% of
respondents.
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{82, HREIVIBMIAKBWERE. ESRNNENN 16.2%, EVNBENERN
16.1% , FOIEHAMNNIESIRG 14.3% IAE, XBERNEARN 14%.,

However, recognition of contributions in abstract concepts remains relatively low.
Philosophy and values account for 16.2%, the tradition of valuing education for 16.1%, the
concept of harmonious coexistence receives 14.3% recognition, and literature and arts
account for 14%.

MERZINE , SRR IHENPENRSFEXUNERZINDER L E2IARTE,
FAEIN I PEXBAEEMIZI OZEEANRE N, RHBSRAYPEEBEICIIM
PEFEFEANRN, SETNPEN SRR HER R PEMEMNZTTIH
IRIZBITRER, REYNY PEXCRIMEIFFBIMEREL TR, INAPESANIMNTIEA
FFEIEM, MAENBSXWSHHER A

Based on the aforementioned findings, global respondents demonstrate significant
recognition of the international influence of Chinese civilization and Chinese culture, fully
reflecting the extensive influence and appeal of Chinese civilization in the international
community. Respondents generally acknowledge China’s adherence to the principle of
mutual benefit in cross-cultural exchanges, highly commend China’s role in promoting
global cultural exchange and the contribution of Chinese values to building multicultural
consensus, while positively evaluating the openness of Chinese cultural exchange, believing
that Chinese culture is open to the outside world and eager to learn from other cultures,
never imposing its own culture or values on others.

A, ZhBNPENBREATRAREIAN2NHEENERNCHE, NEZAEY
POUCRERRS SENEMBIAKIA ZIAE, MEFMEN. FEHAMEZEFHRICE
SHERARIEENRE, X—INRRETPEASHEHRSNATPRMZATENTIRDITR
FIPFEREURRMEESER, BEMEHPESARXBEEIRENE.

However, respondents’ perceptions of specific areas of Chinese civilization’s
contributions exhibit distinctly differentiated characteristics. Material cultural
contributions such as science and technology have gained more intuitive recognition
and widespread acknowledgment, while international awareness of abstract cultural
concepts such as philosophical values and the concept of harmonious coexistence remains
relatively low. This phenomenon suggests that China needs to place greater emphasis on
the dissemination and understanding of spiritual and cultural connotations in the process
of deepening exchanges and mutual learning with civilizations around the world, so as to
better facilitate profound dialogue between China and different civilizations.
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lll. Prejudices Against Chinese Culture

S PEXHRIN DB IEIARRZ Y LLBYR, ZIDEEAACABIUWEARI EHIM S 2.,
BELSRER, 43.8% NERDEUANNPEXNSECHEERXUEEREER, 287% K
SHENNRISUCBEBELXBARR, XB 24.2% INAMAPSHCABEL. XiPERLIAKD
BT S PEMAEMRMEENERY, IFRERIAXHCERNER] EIRIZARIA,

In contrast to the widespread recognition of Chinese cultural influence, respondents
showed divergent perceptions regarding cultural similarities. Survey results indicate that
43.8% of respondents believe there are significant differences between Chinese culture
and their own national culture, 28.7% consider the two cultures to have both similarities
and differences, while only 24.2% regard the two cultures as similar. This differentiated
perception reveals the complexity of international dissemination of Chinese culture,
namely the need to seek consensus in exchanges while acknowledging cultural differences.

MHERNEMNEEETESZREATMRA. HIERE, 72.1% BRBBEARFRA
NPEXNUBERL, XEEERT STHIEBERPN PEMHZIRICIARIRT, 55
RECEHIEA T ARRF U LBYREL.

The objective existence of cultural differences often tends to evolve into subjective
prejudices. Data shows that 72.1% of respondents agree that many people hold prejudices
against Chinese culture. These findings reveal stereotypical cognitive patterns toward
Chinese culture within Western discourse systems, particularly misinterpretations
regarding issues such as political systems and individual rights.

AFRATERA, ZIPERBAWEHEIAIR. BIERER, 52% BRIFEANRIR
A RARERPEXHMRANEZREA, 51.8% WRIHEBRELNER, 46.2% WZIHE
INRSMRBAREREERR, 36.3% BHHENEEZERNTM. X—ERRIRE=AIE
FRENEMRE PBUSHARMARIBHA IR XY SACIARIBRZIRZNA .

Regarding the causes of prejudice, respondents demonstrate relatively clear
understanding. Data shows that 52% of respondents consider ideological bias as the
primary cause of prejudice against Chinese culture, 51.8% of respondents cite cultural
differences, 46.2% regard misleading media coverage as a significant factor, and 36.3%
point to the influence of differences in historical narratives. These results reflect the
profound impact of politicization tendencies and media bias on cultural perception within
the current international public opinion environment.

- 4] -



| #ANE9CEAMR

i, RIHEAADTHIZRL A ERBANREZFE, 48.3% WEIHHEANZ
REARSSITERHRRINBYAT,, 46.4% SZHHBHAFFRZAM, 45.7% FEPEFRERES
XiED). By, 39.3% NS HEANBUANEMARBNEETEEIEA, 38.6% EMSKR
HBERTEE, 35.8% TREDEAUTRE, XELMEANM SEENE. ANES. %0
LREREARTZIABNMEXRR. ERMRINLEKER, BINHRENESIBSELR
NWPEXHRERREEIZER. SEENAZRFTINRE.

In this regard, respondents consider diversified exchange approaches as the most
important means of eliminating prejudice. 48.3% of respondents believe academic
exchanges and cooperation constitute an effective way to eliminate prejudice, 46.4%
support promoting interpersonal exchanges, and 45.7% advocate for China to conduct
more cultural activities. Meanwhile, 39.3% of respondents consider business and
international organizational initiatives to play important roles, 38.6% value the function
of school education, and 35.8% support greater use of social media. These findings
demonstrate that equal dialogue, openness and inclusiveness, and mutual learning
constitute practical pathways widely endorsed by global populations for bridging
cultural divides and eliminating prejudice. They also confirm that strengthening public
understanding of Chinese civilization across nations requires breakthroughs through
multi-level and multi-dimensional people-to-people exchanges.
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Global Perception of Traditional Chinese Culture

PEVHS PEXERT T, BRESRENDHLEESE, Rl HER
RHE. AERZDENPEXAREZDOAN KO ZAXRKE TFEEINTHNE
fit £, ASBOATRARSBINEANPEECAXUBLARNAISTE, B
BIFEEE SBRPENRSUNERMERBRUEZER.

Chinese civilization and culture have endured for five millennia, carrying
profound historical traditions while demonstrating distinctive modern
characteristics. Building upon the high recognition given by global respondents
to the overall influence of Chinese civilization and cultural exchange practices,
this section delves into overseas populations’ perceptions and attitudes
toward specific domains of traditional Chinese culture, contributing to a more
comprehensive understanding of the international dissemination effects and
acceptance levels of Chinese civilization and culture.
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l. Interest in Traditional Chinese Culture

FNZIEENPEEAX AN TERNEAFEREME, BAMDHEEHE. BE
HIERAE, APEERFUSTRD, PEOMNBEIR 78.4%, DEBUEMITR. PE.
PETBXHA. PEEFZR. PEIIXR. PERNRFATHNPNZIFTRINBEN
FBEZEE, MBETE 60% B 75% 2@, PERICULEEEAENRIE, XE 40.1% B
SBRTVEMER,

Overseas respondents demonstrate varying degrees of interest in elements of
traditional Chinese culture, with a distinct hierarchical distribution pattern. Survey data
indicates that among various elements of traditional Chinese culture, Chinese cuisine
achieves an interest level of 78.4%, significantly surpassing other elements. Traditional
Chinese medicine, Chinese festivals and celebrations, traditional Chinese arts, Chinese
martial arts, Chinese film and entertainment content, and Chinese language learning
constitute the second tier, with interest levels ranging between 60% and 75%. Interest
in Chinese religious culture is relatively low, with only 40.1% of respondents expressing
interest.

XBERONER, BEEMNRIENIXZHBENPECSTRNNBEES. IENZ
HENPEBFBMNNMBRIRE, X 83%, BESTRUMBY 45.6% FIATEHME 43%;
BENZDENPERENERSINRE, 1A 82.5%,

Comparative analysis reveals that respondents from South America and Africa
demonstrate higher levels of interest in various elements of Chinese culture. African
respondents show the strongest interest in Chinese films and television, reaching 83%,
significantly higher than Europe’s 45.6% and Oceania’s 43%. South American respondents
exhibit the highest level of interest in Chinese cuisine, at 82.5%.
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Figure 4.1 Preferences in Traditional Chinese Culture (%)

FIRBERIRER, 25-34 SNFRZRPENPEXNWRINEREMNBE, ST
SR CRMNBINAEIRE. BANS, ZERENPERNMNEBRS, 1A 79.8%, WHEHS
®. Bk XZMER. TERHA. PEIDK. £HRER. P RAGNBEIIBIEME
WREHA, MEEFRIEK, SHBNPLESEPBESIMBRIES, 55-65 SEHAEDZHX
WINE ERMNBERIE, WHREIIREFIMEBRN 54.1%, WHEBRZBNFINEN 56.8%.
PEBRNRIA, 35-44 SEHARIHENPERNRSMER, 1A 73%.

Age group comparisons reveal that younger respondents aged 25-34 demonstrate the
highest level of interest in Chinese culture, with interest peaking across multiple cultural
dimensions. Specifically, this age group shows the highest interest in Chinese cuisine at
79.8%, and their interest in Chinese films, music, literature, festivals and celebrations,
martial arts, traditional arts, Chinese language, and religion all exceed those of other
age groups. As age increases, respondents’ interest in Chinese culture shows a declining
trend, with the 55-65 age group displaying the lowest interest levels across most cultural
categories, showing only 54.1% interest in Chinese martial arts and 56.8% interest in
Chinese films and television. Traditional Chinese medicine presents a unique pattern, with
the 35-44 age group demonstrating the highest interest in TCM at 73%.
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The high level of interest in Chinese cuisine is closely related to the global presence of
Chinese restaurants. Chinese restaurants have spread worldwide through the dedicated
efforts of Chinese overseas immigrants, with their presence visible from international
metropolises such as New York and London to remote towns in South America and Africa.
Consequently, among respondents’ channels for accessing local Chinese cultural activities,
Chinese restaurants account for 58.4%, far exceeding all other venues. Chinatowns (23.9%),
Chinese language school programs (23.1%), Chinese martial arts center courses (23.1%),
and traditional Chinese festival celebrations (20.3%) constitute the second tier of access
channels, while Chinese film screenings (17.8%), Chinese art exhibitions (16.6%), and Chinese
cultural centers (15.7%) represent relatively lower but still substantial means of cultural
engagement.

—. PEFHEXHEE

Il. Perceptions of Traditional Chinese Culture

REERET, BINRGEWPEEGIULEE, MR, WMARIRI IR
HSEIAE. 82.8% BSEINRIHBNPERFULBEIFIRTIUN, 75.2% INEPERERFRX
WERIDSEIN SIARAE, 75.8% INNERPEXUNMAPELESTEM.

The results indicate that overseas respondents demonstrate high levels of recognition
regarding traditional Chinese culture as a whole, its modernization transformation, and its
positive influence on contemporary society. 82.8% of overseas respondents hold positive
views toward traditional Chinese culture overall, 75.2% acknowledge that traditional
Chinese culture has successfully achieved modernization, and 75.8% believe that
traditional Chinese culture has exerted influence on modern Chinese culture.
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HEPEERFEURFSIIARERRD, KIFERRRMATSSILASHEREIRE, 56.5%
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In the cognitive associations with traditional Chinese cultural symbols, the Great
Wall as a representative cultural symbol evokes multidimensional associations. 56.5% of
respondents associate the Great Wall with ancient history, 47.1% connect it with Chinese
tourism, 40.6% believe it demonstrates China’s engineering and construction capabilities,
and 39% emphasize its magnificent landscape characteristics. Additionally, 36.1% associate
the Great Wall with the diligence and hard work of the Chinese people, 29.5% consider
it representative of Chinese wisdom and innovation, and 26% connect it with ambitious
infrastructure development.
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Figure 4.2 Cognitive Associations with the Great Walll
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Figure 4.3 Cognitive Associations with Pandas

RRIBEN PEX T SEM B BIANFRFDIHE, 59.8% BRIDEREMNATEZRNG)
), 411% BABE <THREEME> FARXUKTSR, 358% ANERRIPEEDSHEMER
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22.1% SERREIEINZHL R

As a Chinese cultural symbol, the panda exhibits distinctly endearing characteristics.
59.8% of respondents view it as an adorable animal, 41.1% associate it with popular cultural
products such as "Kung Fu Panda," 35.8% consider it representative of China’s biodiversity
conservation efforts, and 34.9% connect it with Chinese tourism. Meanwhile, 29.2% believe
the panda embodies Chinese values of peace and harmony, and 22.1% are familiar with the

concept of panda diplomacy.
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The aoforementioned data demonstrates that Chinese cuisine serves as an important
vehicle for Chinese culture. However, when Chinese cuisine is mentioned, respondents’
primary association is exceptional taste (46%). The second tier of associations includes
China’s millennia-old culinary traditions (35.7%), diverse and varied options (31.9%), and
healthy dining choices (31%). Furthermore, 29.2% associate it with fortune cookies, 27.3%
consider Chinese cuisine to possess exquisite culinary techniques, and 25.4% connect it
with its global popularity.
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Figure 4.4 Cognitive Associations with Chinese Cuisine
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Figure 4.5 Cognitive Associations with Traditional Chinese Medicine
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41.3% BIAEHSAEBEER, 38.5% INRBIERALE, 36.7% AN EAEBRUES BRI
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NERB M.

Traditional Chinese Medicine, as a traditional medical culture, receives relatively
balanced associations. 47.5% of respondents believe it utilizes natural medicinal materials,

41.3% emphasize its differences from Western medicine, 38.5% recognize its long history,
and 36.7% consider it effective in treating health problems. Meanwhile, 33.7% believe
Traditional Chinese Medicine embodies Chinese wisdom and innovation, 31.7% associate it
with holistic thinking, and 24.6% consider it to provide personalized treatment approaches.
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Overall, traditional Chinese culture enjoys a positive image and widespread
recognition overseas. The Great Wall demonstrates the profound heritage of Chinese
civilization, serving in the minds of overseas respondents as both a symbol of historical
culture and an embodiment of modern China’s strength, with associative dimensions
spanning multiple levels from historical inheritance to contemporary development. The
panda, with its distinctive appeal, has become a gentle ambassador of Chinese culture,
not only embodying ecological conservation concepts but also conveying values of peace
and friendship. It is noteworthy that while Chinese cuisine is widely recognized as a
cultural vehicle, overseas respondents’ understanding remains primarily at the sensory
experience level, with relatively limited comprehension of its deeper cultural connotations.
Overseas perception of Traditional Chinese Medicine presents rather rational and diverse
characteristics, encompassing both affirmation of its traditional values and comparative
reflection with modern medical systems. It is evident that although traditional Chinese
cultural symbols have established a relatively positive cognitive framework in overseas
dissemination, there remains room for further enhancement in the depth of cultural
connotation transmission.
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l1l. Perceptions of the Development Prospects of Traditional Chinese
Culture

PEMEAXWHIFRFLEARZE, MBREMALHEDPREEIAR, TahEMRRAHLR.
RERT, BIZDENPEEREXUIMAMENREIREBRHIRSE, ROMHFMS
PEERXHMESAUSPRRFEZMDFENM. BERT, 82.2% NV TBRPEES
XACEEFERINDPE. 67.7% INVDPEESSUENTAEEASINME, BRESSBINME
NEBESBNF/IEHLRENIAT ., 73.5% INNPERFILAEBENINAXIL, FIRS
PEESRIMAEEERE SRENIATE.

Traditional Chinese culture is not static but continuously evolves and develops
through innovation in the process of modernization, actively adapting to modern society.
The survey reveals that overseas respondents generally hold positive attitudes toward
the contemporary value and development prospects of traditional Chinese culture, fully
demonstrating the enduring influence and adaptability of traditional Chinese culture
in contemporary society. The survey shows that 82.2% believe that understanding
traditional Chinese culture helps in comprehending contemporary China. 67.7% consider
traditional Chinese culture valuable to personal life, indicating considerable recognition
of its practical value and life guidance significance. 73.5% believe that traditional
Chinese culture can adapt to modern culture, reflecting high recognition of the modern
transformation of traditional Chinese culture.

4.6 AN IRPEEHRIHTIER S PERI LA

Figure 4.6 Proportion of Respondents Who Believe Understanding Traditional Chinese
Culture Helps in Comprehending Contemporary China
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Global respondents demonstrate high interest in the integration of traditional Chinese
culture with modernization. 73.6% express interest in the combination of Traditional
Chinese Medicine and Western medicine, 72.8% show concern for the fusion of traditional
and modern Chinese architectural styles, 72% are interested in the modern design
applications of traditional crafts, and 70% express attention to modern adaptations of
traditional stories (such as the film "Mulan"). However, only 53.6% indicate some interest
in the application of traditional Chinese musical elements in popular music.

FNPEESXAEIGHIRHKRE, RHERNLZSEXINRFFRERESF. 52.2%
FELIMMEMN PEES I AEERE, 45.7% INAMAAAN BB TIPS
EREX. W5, 38.5% NZIDENPECHAXUHYEFWHARERTRE, 30.1%
INNPERAXUEBABRBRE—THE.

Regarding the modern challenges facing traditional Chinese culture, respondents
have identified multiple influencing factors and developmental obstacles. 52.2% view the
influence of Western values on traditional Chinese culture as a primary challenge, while
45.7% believe that modern culture and fashion trends may pose a threat to traditional
Chinese culture. Additionally, 38.5% of respondents express concern about the excessive
commercialization of traditional Chinese culture, and 30.1% consider insufficient
dissemination of traditional Chinese culture to be another challenge.

SREPPEECGUOBIMEBE2MHIRRSE . EHRXOIMANMEIRTEIINZ
w%%ﬁuﬁ,%ﬁm&iﬁﬁﬁﬁmﬂﬁ%mﬁﬁmEﬁﬂmﬁ%%iﬁimﬂabo%
m, PEEAXHUHNARLBIGESROKGBE. EEXZDEER, INOUWIPESI
AR AF, BEEREAEXUNMEARNZSED, ERENRASAANE. W
ERFXURFRENEM L, BENAREEDEBREE, BRPEECFULSKIMENE
MECRIBIFTME R RV K EPATE.

The aforementioned results indicate that the overseas dissemination of traditional
Chinese culture presents a positive trajectory. The contemporary value of traditional
culture has gained widespread recognition among overseas respondents, particularly in
practical fields where modernized integration demonstrates strong market demand and
cultural appeal. However, the development of traditional Chinese culture also faces a
complex landscape of challenges. From the perspective of global respondents, external
cultural impacts coexist with modern cultural challenges, encompassing both competitive
pressures from different cultural value systems and the need to adapt to modern culture
and fashion trends. How to enhance modern expression capabilities and dissemination
effectiveness while preserving fundamental cultural characteristics will be the key to
achieving creative transformation and innovative development of traditional Chinese

culture.
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Perceptions of Contemporary Chinese
Culture and Civilization
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While traditional culture demonstrates the profound heritage of Chinese civilization,
popular culture and technological achievements showcase the innovative vitality and
contemporary character of modern China. Contemporary Chinese culture encompasses a
broad and diverse range of touchpoints, from social media to digital gaming, from fashion
brands to film and television productions—modern Chinese popular culture is reaching
the world at unprecedented speed and scale. Simultaneously, as a vital component of
modern Chinese civilization, China’s global technological influence has become increasingly
prominent. Technological products such as smartphones, artificial intelligence, and electric
vehicles are not only transforming people’s lifestyles but also serving as important
windows through which overseas populations perceive contemporary China. This section
focuses on overseas perceptions and attitudes toward Chinese popular culture and Chinese
technology, conducting an in-depth analysis of how modern Chinese civilization constructs
new cognitive landscapes and emotional connections on a global scale through the dual
vehicles of popular culture and technology, thereby opening broader developmental
horizons for the international dissemination of Chinese civilization.
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I. Chinese Popular Culture Fosters People-to-People Connectivity

RELGRIET, PERTIXAUEINIZNDEERERA. SiA 86.2% BIRIHER
TEBLEMIMAPERTN, X—HERDRIR S PERTHESIKCTEAZER
B, BEFERNE, 59 1% RAKTIPER T, RIFIXIPEREZ L NSRRI
MIS DRSS, WM. BENIIENEEZIEENPERITICHNITRELIRE, 13
B 60%, BHERTEMXIK,

The results indicate that the influence of Chinese popular culture overseas is
experiencing significant growth. A remarkable 86.2% of respondents reported having
encountered modern Chinese popular culture, a figure that fully reflects the penetration
of Chinese popular culture on a global scale. More notably, 59.1% expressed interest in
Chinese popular culture, demonstrating that such exposure has translated into substantive
engagement. From a regional distribution perspective, respondents from Asia, South
America, and Africa show particularly pronounced interest in Chinese popular culture, all
exceeding 60%, which is markedly higher than other regions.

SHEARFMEMNPERTXUEMBTAIFME. PEHZEETLES (20 TikTok) U
44.1% BOLEBIfIBEN, PEBRFLL 40.9% KEHG, HtRT3XHEDBOBERMIL:
PEERE (32.9%) . DEBME (32.8%) AIPEE (32.3%) IFBIT=M. LN,
hER I SEEEHE RV IEME HAZ] 28.9%, MPERTSE (21.7%) FDEMLE /)
W (161%) BEMFENEIE, BREE—ENFINA.

The Chinese popular culture encountered by global audiences demonstrates diversified
characteristics. Chinese social media platforms (such as TikTok) rank first with 44.1%,
followed closely by Chinese films at 40.9%. Other forms of popular culture also occupy
significant positions: Chinese fashion brands (32.9%), Chinese television dramas (32.8%),
and Chinese animation (32.3%) all exceed thirty percent. Additionally, digital games
produced by Chinese companies achieve an exposure rate of 28.9%, while Chinese popular
music (21.7%) and Chinese online novels (16.1%) have relatively lower exposure rates but
still maintain considerable influence.

ERHESR, MR PERTUNBNEZARNE=TT08 . BHE/ BEARRE (46.3%)
I/ EERS (46.2%) 1AM SIMAPERITXIRSINNAAZNER, NEHEFTE.
B, PELREXHTRODMAREBERAEENRSIER, SRR 41.4%, RIREPE
ROXURMEEASMABRNVREB D, BIFRELANRSIN 35.5%, MBWSHED/
RBNIRSIDENRIE, B 30.3%, X—HBESRIAIE,
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In the view of respondents, the appeal of modern Chinese popular culture is primarily
manifested in three aspects. Production/technical quality (46.3%) and visual/aesthetic
style (46.2%) constitute the two core elements of modern Chinese popular culture’s
attractiveness, running virtually neck and neck. Meanwhile, the modern expression of
traditional Chinese cultural elements has also become a significant attraction factor,
accounting for 41.4%, reflecting the unique charm of Chinese popular culture in integrating
traditional and contemporary elements. The appeal of innovative forms of expression
stands at 35.5%, while the attractiveness of storylines/content is relatively lower at
30.3%—a finding that merits deeper consideration.

.... -

HIERARE ma&#mm ERAXAARTIE CIHREFX - BIBH/AS

Production/ Visual/ Mt‘:ggm;’g'g:f;g';e‘" Innovative forms Storyline/
technical quality  aesthetic style culturol slsmants of expression content

5.1 MAPERT RS DFKR

Figure 5.1 Sources of Appeal of Modern Chinese Popular Culture

PERIT XA REZ TBINEARNBHETS, ERAMENIHENTEPENERE
0. BEER, 651% WRIDEBUNNPERTXUEE SN TAES, 77% NAPER
THBEMNEBM SBRPE., XRDR\EPERT U ERE X AIRIHE T 2R
BERZENRIRER.

Chinese popular culture not only enriches the spiritual lives of overseas populations
but has also become an important window through which they understand and experience
China. The survey reveals that 65.1% of respondents believe Chinese popular culture has
enriched their personal lives, while 77% consider that Chinese popular culture has helped
them better understand China. This fully demonstrates the positive role that Chinese
popular culture plays in promoting cultural exchange and enhancing mutual understanding.

PERTXURSBINAT, RAEI S XBPERSLFELSSHERR N . MAPE
TITIAAEAR GBS RACRIBIFTME R RVEZBHE, ERHRABRSCREN @Y,
RiENIALRERK. EEERI SPEXBENDREENWERE, SUANR S SIHERHE
BIAUASMERIEIFTET, AR ARmIzRREHERPETERMMEBNEZHRIAT.
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The overseas recognition of Chinese popular culture profoundly demonstrates the
vital significance of combining cultural inheritance with innovation. Modern Chinese popular
culture, serving as an important vehicle for the creative transformation and innovative
development of traditional culture, actively adapts to the demands of contemporary
development while maintaining profound cultural foundations. It not only showcases
the historical depth and cultural richness of Chinese civilization but also embodies the
contemporary characteristics and innovative spirit of keeping pace with the times,
becoming an important bridge and bond for fostering people-to-people connectivity in
the process of building a community with a shared future for mankind.

=. BEtIHEIMAPEEARNERAN
Il. Technological Innovation as an Important Component of Modern
Chinese Civilization

ARFERN, PESRAEEINITNHENIENE. BAEMS, 77.2% BRIHEX
APERANHNA, X—EAEE I PEEHRIMIRITIHNRTE, ROTZR ITH
FRBIRTE SIS P RVIRAS(ER.

This survey reveals that Chinese technology demonstrates significant influence
overseas. Overall, 77.2% of respondents pay attention to Chinese technology or its
applications, a proportion that exceeds the attention given to Chinese traditional culture
and popular culture, fully highlighting the unique role of technological innovation in
cultural dissemination.

BINRARW PEREZATRNFT TSN HBRNERMISE. BREFHLLL 61.3% 89
KEIBNUREEN, RABINRRERPEZANEEAOD, ATEEZARKEHG, K
7§479% BXREE, RRSPEEX—RDBRANERENA. BI)ERARNITERAE
421%, AW ITRSETESNERHE. BERESH 56 KARNKEEN 37.3%, Rt
DEEBERAIUROIACHN ., BT, BFEX. BIMNA. BIRBEHES. TA
MABEIATRGBIFEEAENIIE, 7 20% B 30% 28, U S ZTTHBRAKEBR.
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Overseas populations demonstrate distinctly differentiated characteristics in their
attention to specific Chinese technological fields. Smartphones rank first with 61.3%
attention, serving as the primary gateway for overseas populations to engage with
Chinese technology. Artificial intelligence technology follows closely with 47.9% attention,
reflecting China’s global influence in this cutting-edge technology. Electric vehicle
technology receives 42.1% attention, embodying the international resonance of green
mobility concepts. Communication equipment and 5G technology garner 37.3% attention,
demonstrating China’s leading position in the telecommunications sector. In contrast,
electronic games, short video applications, cross-border e-commmerce platforms, drones,
and mobile payment systems receive relatively balanced attention, ranging between 20%
and 30%, forming a diversified landscape of technological interest.

eEFH(Smartphone) NG 61.3%
AT ER(A) I, /£ 7.9%
8% (Electric vehicle) NG 2.1%
BIEig&F5GH R (Telecom equipment) NG 7 5%
BFiFE(Video game) NG 25 .6%
FEASARL A (Short video) I 25.9%
BIEEEHFSE (E-commerce) NG 25.7%
FZA#L(Drone) NG 25 4%
BT FE% (Mobile pay) NG 24.2%

5.2 PERANBIAKTEHF

Figure 5.2 Ranking of Attention to Chinese Technology Application Fields

HINRRBEANPERABETARBES., Hh, SEFNNERTFNRS, &
75.8%, BISIREH 5C HARIRE 71% NIEAWN . BFEHS. ATERE. B)F. B
WEFRARNIERTNINIE 65% 4, BRHBRESNIATE. BMERTANL. BB
BB SR EAENI RTINS, FRRITHMBIRE] 54% = 57% BIKE,

Overseas populations generally believe that Chinese technology empowers better
personal lives. Among these, smartphones receive the highest positive evaluation at
75.8%. Communication equipment and 5G technology garner 71% positive evaluation.
Technologies such as e-commerce, artificial intelligence, electric vehicles, and mobile
payment systems all receive positive evaluations of approximately 65%, demonstrating
high levels of recognition. Even in relatively emerging application fields such as drones,
short video applications, and electronic games, positive evaluations reach levels of 54% to
57%.
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More importantly, Chinese technological innovation has become a vital vehicle
for Chinese cultural exchange. As many as 77.2% of respondents believe that Chinese
technology helps them better understand China. Through associative analysis of specific
technological innovation applications such as "Made in Ching," "Chinese Infrastructure,"
"Chinese E-commerce," and "Chinese Electric Vehicles," the overseas dissemination effects
of Chinese technological innovation and its significant contribution to "telling China’s story
well" can be further revealed.

m E%(Worse)
u £ F{k(No change)
W EF(Better)
BEEFM(Smartphone)
BEIREH5GHE A (Telecom equipment)
BF %S (E-commerce)
AT EHE(AI)
Ba)%(Electric vehicle)
B3z F#% (Mobile pay)
FAH(Drone) 6.4 26.2 57
FHsARL A (Short video)
BFiE(Video game) 28.3 54.7

5.3 PEBRANANWEFNZIN (%)
Figure 5.3 Impact of Chinese Technology Applications on Life (%)

- 59 -



| #ANE9CEAMR

PEBHESMEZTANERBIHE. MSABRAREBZONERBER, SN 44.5%,
A S PERISHRATR S . PERABIFBEABREA 40.5%, RIPEINRANWPEMHIE”
A“BIE" % TMIAK, FELFTARNPEIZGSEDIEKBED A 36.7% 70 35.6%,
RS ERZHENPESRESKNIIANT ., SOHRATIZZIORBSLEN 352%, &
HPEREESKTZPHESN. HRT WEKB SN 31.8%, A SEFRIAKIZE
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"Made in China" presents diversified associative characteristics. Price advantage
emerges as the primary associative element at 44.5%, reflecting the cost competitiveness
of Chinese manufacturing. The association with Chinese technological innovation reaches
40.5%, indicating overseas populations’ recognition of China’s transformation from
"manufacturing" to "innovation." Associations with Chinese economic development and
Chinese engineering manufacturing capabilities stand at 36.7% and 35.6% respectively,
reflecting global respondents’ acknowledgment of China’s comprehensive strength. The
association with competition against Western technology markets accounts for 35.2%,
demonstrating the significant position of Chinese manufacturing in the global market.
The association with "world factory" comprises 31.8%, embodying the continuation
of traditional perceptions. Notably, there exists certain polarization regarding quality
perception: 23.7% of respondents associate it with high quality, while 17.3% associate
it with low quality, reflecting the complexity and room for improvement in overseas
perceptions of Chinese manufacturing quality.

S5BhREF

Competition with Western
technology and markets

8552

EES
High quality
257

REE
Poor quality

3

5.4 hEFHEIAKERAE (%)
Figure 5.4 Cognitive Associations with "Made in China" (%)
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Figure 5.5 Cognitive Associations with Chinese Infrastructure (%)

WFPEEROBINDR, RDENKEEEEPERXRRENTEERIER. X
ERENERIAE 37.3%, AN PERE NEMRFNA. PEITEGISHE DS
N36.7%, BRIMNISEELNDEVEIMAR. PERAREFNPERFTLRNEBEDDA
36.3% 70 36.1%, RIRTEZMMSERLBRNKXE XK, FEARIDFZTENDNEKBSEEA
30.2%, AMIWPEARBERRRNIAY. MBEABNSHLZTIHEBD B 29.9% 5
29%, ERHPEERNTZRSN. BAERIENE, PEREZRIMCARIKINEISLER
BELE 26.7%, M IEGXASIMAERIBESHIRKFIAR,

Regarding overseas impressions of Chinese infrastructure, respondents’ associations
primarily focus on efficiency, speed, and engineering capabilities. Associations with
efficiency and speed reach 37.3%, demonstrating the international influence of "China
Speed." Associations with Chinese engineering and manufacturing capabilities account for
36.7%, showcasing overseas recognition of China’s infrastructure prowess. Associations
with Chinese technological innovation and Chinese economic development stand at
36.3% and 36.1% respectively, reflecting the close connection between infrastructure
achievements and national development. Associations with the industrious and
hardworking nature of the Chinese people comprise 30.2%, embodying recognition of
the Chinese people’s spiritual qualities. Price advantage and competition with the West
account for 29.9% and 29% respectively, demonstrating the market competitiveness
of Chinese infrastructure. Particularly noteworthy is that cultural associations viewing
Chinese infrastructure as a modern version of the Great Wall comprise 26.7%, reflecting
a unique perception that combines traditional culture with modern infrastructure
development.
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PEEFNFELSIFEREPEGIERE. MSNBERREZRENBIE, SLEA
48.3%, A SEHEEHHAFNE. PEBSRESRUHBABSELEN 42.5%, RIRSEEHE
NSRBI &L, PIRIENEAR SN 36.8%, B SYAMENERIAK. PER
ARBIFFEREEH REIBIIAE 30.7% 0 30.3%, AWM SHBENEFTHRNNE., M
BN REINEIR S 26.3%, BRHBEEHERNRZEN. EREINNLEBEFEZN
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The analysis results for Chinese e-commerce closely resemble those of "Made in
China." Price advantage remains the most prominent characteristic at 48.3%, reflecting
the cost-effectiveness of e-commerce platforms. Associations with the globalization
of Chinese goods account for 42.5%, reflecting the global trade integration driven by
e-commerce. Associations with rapid delivery comprise 36.8%, demonstrating international
recognition of logistics efficiency. Associations with Chinese technological innovation and
convenient lifestyle both reach 30.7% and 30.3% respectively, embodying e-commerce’s
transformation of lifestyles. Associations with consumer culture transformation account
for 26.3%, indicating the profound impact of e-commerce on consumption patterns.
Quality perception similarly presents a polarized trend: 22.7% of respondents associate it
with high quality, while 16% associate it with poor quality.

RES HRIE
High quality Fast
22.7 36.8
PEFR2KK
Chinese goods worldwide
42.5
Msms
Price advantage
48.3 Ry

5.6 PEBRIAKERE (%)

Figure 5.6 Cognitive Associations with Chinese E-commerce (%)
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Figure 5.7 Cognitive Associations with Chinese Electric Vehicles (%)

RTARBNR, 2XZHEWPERINFNEIERBAMESRARCIFERS, mIENS
BER, S8 JX—MMFIBIRARTMEMRSE ., PERACIFNEBELET 39%, (IEE1L,
AN 3 BINEFI B BIFTIRENHE. PEITRHISEENBIERRN 34.7%, BN IHIESLN.
SALRATIZIEINEES 32.3%, RIRSBNEFIHNERFREISE. MREEBESH
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NTZHBFBIRERE, BRHENRROREIAKFBENTWAR,

Most remarkably, global respondents’ associations with Chinese electric vehicles are
prominently manifested in the dimension of technological innovation rather than low
prices, highlighting the technological leadership advantages of this emerging industry.
Associations with Chinese technological innovation reach 39%, ranking first, reflecting
the innovation-driven characteristics of the electric vehicle industry. Associations with
Chinese engineering and manufacturing capabilities account for 34.7%, demonstrating
manufacturing prowess. Associations with competition against Western technology
markets comprise 32.3%, reflecting the international competitive landscape of the
electric vehicle industry. Associations with environmental protection, green technology,
cleanliness, and price advantages account for 31.3% and 31.2% respectively, embodying
the integration of green development concepts with market advantages. Associations with
Chinese economic development stand at 29.5%, indicating the significant importance of
the electric vehicle industry to economic development. Unlike "Made in China" and Chinese
e-commerce, Chinese electric vehicles demonstrate particularly positive performance in
quality perception: 24.8% of respondents associate them with high quality, while only
8.6% associate them with poor quality, indicating more positive quality recognition and a
favorable industry image.
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SOXKE, BEFN. ATS6E. BiFESFRATRAESICEAN ZNA, ~MXFE
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Taken together, the widespread global application of technological products such
as smartphones, artificial intelligence, and electric vehicles not only fully demonstrates
China’s technological innovation capabilities and manufacturing strength, but also serves
as an important window for overseas populations to understand contemporary China’s
development achievements. This technology-driven cultural communication model
profoundly embodies the deeper connotations of people-to-people connectivity within the
Belt and Road Initiative, providing solid technological support and innovative pathways for
cultural exchange in building a community with a shared future for mankind.
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The Underlying Code of Cultural Exchange
and Mutual Learning
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Based on the survey data, we have identified several highly
enlightening phenomena of civilizational and cultural exchange that
not only provide an important empirical window for understanding
the profound global practice of the concept of cultural exchange
and mutual learning, but also reveal the inherent mechanisms of
contemporary cultural exchange.
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Finding One: Ideological Resonance of the Global Civilization
Initiative—Empirical Foundation for the "Four Common Advocacies"

2023 £ 3 B, JAEFEFRENEKBEY, BB HEESSEHRBEISHIE.
HRESMEEAFRANME. HRESENXHERNCIFH. RARESIREFRASZIM
B . ZRFERRAX—EBEBIRH ITBENHTIERE.

In March 2023, President Xi Jinping proposed the Global Civilization Initiative,
emphasizing "jointly advocating respect for the diversity of world civilizations, jointly
advocating the promotion of common values of all humanity, jointly advocating attention
to civilizational inheritance and innovation, and jointly advocating the strengthening of
international people-to-people exchanges and cooperation." The survey data from this
study provides robust empirical support for this important initiative.

SEHAXASHFUNESEREPRIAGTAMESR . BASUZDEARSESH
MEERTSWEENEERRN, A HAXKSHEMERAMENEBNE", ZH A
BXUNSWIEENR . B3N ZHBFI AR WS HFMEN AR NSRRI 0[EY
SHMNESRA—F . XEHIRERE, XPSHEMEANRZAENE, ERERHAR.

The concept of respecting the diversity of world civilizations receives overwhelming
support in the survey. The vast majority of respondents agree that "respecting diversity
is a fundamental principle that global society should follow," acknowledge that "world
cultural diversity is an important treasure of human society," and support the view
that "all cultures should be treated equally." A considerable proportion of respondents
recognize that "cultural diversity is as important to human progress as biodiversity is
to ecosystems." These data demonstrate that civilizational diversity is not merely an
academic concept, but rather a global consensus.

W= AHBMENEZAFRE RIAR. BASHEZDHENNTNELREEIK
ARHHARBRBE, R SUNIEEERRD BfnPRAeHEFE, XEHREIN S
AW, RRESHEMENEEEK.

The concept of promoting common values of all humanity likewise receives widespread
recognition. The vast majority of respondents believe that "peaceful development is the
common aspiration of people worldwide" and agree that "cultural dialogue can effectively
reduce international conflicts and promote world peace." These data reflect humanity’s
universal pursuit of common values such as peace and development.
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The concept of valuing civilizational inheritance and innovation is fully manifested in
the perception of Chinese culture. The vast majority of respondents believe that "cultural
innovation and traditional preservation are equally important," support the view that
"modernization does not mean abandoning tradition, but rather developing tradition
through innovation," and consider Chinese traditional culture and popular culture to be
mutually complementary. Both being innovative and maintaining continuity receive high
recognition, demonstrating that the development model emphasizing both inheritance and
innovation has gained international acceptance.

NEERAXZARASTENESHELEREESHMIE. EAZHZDHEANR RNEILE
NENBEAXRMEAR", AR OEMNHKSIFEES”, AN FHEIXMIZALL
RESENTHEAR". ARAZAHIL, BILFHNZDEFIANRKBERERER, &
B SARZED), INNSARZAS SIRRERRR I

The concept of strengthening international people-to-people exchanges and
cooperation is validated at the practical level. The vast majority of respondents
acknowledge that "interactions between different cultures promote human social
development," agree that "learning from other cultures enriches one’s own culture,"
and believe that "open cultural exchange is more conducive to social development than
isolation." Regarding specific modes of exchange, a considerable proportion of respondents
consider tourism an effective avenue, favor cultural and artistic exchange activities, and
believe that academic exchanges and cooperation can eliminate prejudice.

XEERA SR PENNE KR SERER:

These data provide important insights for the promotion and implementation of the
Global Civilization Initiative:

s BRAGELESEN: BAEETR, T HEEF IIVEZEERMSELAE
[TZRABEM, XAOEWNEE & SERZRE.

= A foundation for ideological consensus already exists: The survey demonstrates that
the four core concepts of "jointly advocating" have established a broad foundation

of recognition in the international community, creating favorable conditions for
promoting the initiative.

- LERERER2AN: SRETINAES, BERAXEKIER LIOBEE SRR
#, ol RUNAHRIEZRANERAINBNTE).
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» Practical pathways require refinement: While ideological consensus runs high, more

exploration and innovation are still needed in terms of specific practical pathways,
particularly regarding how to transform abstract concepts into concrete projects
and actions.

UERRESE: AOMX. N ENXPERIANEFRNTXRIEGTEER, ®
SRMGIE. BAGIEBISLHERE.

= Cultural differences require respect: Different regions and groups may have
varying understandings and needs regarding cultural exchanges, necessitating
implementation strategies that are tailored to local conditions and specific

audiences.
s KR NRBRE: XRAXKOERKHANRE, S2REURANED, REHRE—H
MFk.

» Long-term commitment must be sustained: Mutual learning among civilizations is
a long-term process that requires continuous investment and effort; one cannot
expect overnight success.
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Finding Two: The "Super Communicative Power" of Technological
Culture—A New Model of Civilization Recognition Driven by
Functionality

FREEM S — T ARBENINR: EMBEXUERBATP, BAREREIRE IR B
LB . XMEBNDAEINANE LONB—RANIRT SRENKEE, B
IMAERS LRI, BANWAERTEDERENZUEEPRNDIRANEER, KE
ZIRPEBEFELHL,

The data reveals a remarkable phenomenon: among all fields of cultural transmission,
technological culture demonstrates a distinctive "super communicative power." This
communicative power is manifested not only in quantitative advantages—with the
technology sector receiving the highest level of attention—but also in highly efficient
qualitative transformation. Technological culture exhibits remarkable efficiency in
converting attention into understanding, with the gap between the two being significantly
smaller than that of traditional culture.

X—IRERENHIFEFIIREMIRENBISMCIARRTI. SEIRERREY PEZACIHT N
RIZREDPEN, JNBET —MEFHUCEBEE: FATRABRNETR, MAANS
ACTMEMBNEE ., HBINEPERPENSEFATN AR, AIERNRPE
AP DANR RIER; SMEYRINSZEREEN, WIRRNNRPENME
FBIFBER; SMNBRPEELNZEN, MWIEMORPIENTRELRIERE.

The underlying mechanism of this phenomenon lies in a functionality-driven model
of cultural identification. When global populations understand China through Chinese
technological innovation applications, we observe an entirely new logic of cultural
transmission: technological products are no longer merely tools, but have become carriers
of cultural values. When overseas users experience human-centered design through
Chinese smartphones, they are experiencing the "people-oriented" philosophy inherent in
Chinese culture; when they enjoy convenient living through mobile payments, they perceive
China’s pursuit of efficiency and innovation; when they drive Chinese electric vehicles, they
encounter China’s commitment to sustainable development.

ERRANZ, BARWEERE S EFHUCEEPINMENER N RIRESIIE
ESRSRNEMREILIMNRED, AT SHNIDEMMERIE S—T " PMTE”, IHMEERR
R PRLUNE.
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More profoundly, technological cultural transmission has broken through the
"value barriers" and "ideological filtering" inherent in traditional cultural transmission.
In the current complex international public opinion environment, the functional value of
technological products creates a "neutral space" that allows value concepts to be shared
through subtle influence.

BREFNIRE SRENFTEARENEREEHIMTHT, BRHPESEFNANE
RARBRFIANY, BEEEHAEESESRRTN. XMFI0BH S RA @R,
R SPEBIFREND . BISKE. RITETHRARIAK. SHEFPERHEERPERE
FHEY, SKERLERAEHIT ORI BISHAN.

Smartphones have garnered significant attention and outstanding positive evaluations
regarding their impact on daily life, demonstrating that Chinese smartphones have
not only gained recognition at the technological level but have also generated positive
influence at the lifestyle level. This influence transcends mere product usage, extending to
comprehensive perceptions of China’s innovation capabilities, manufacturing standards,
and design philosophy. When users frequently use Chinese brand phones in their daily lives,
they are essentially engaging in an "immersive" cultural experience.

ATSERABRE SHESNIENERT, RIREPEADSRHZIREIEFRE
@DEERMCAWIRET], ATBEMURKZAREEND, BEREBEWARKLSHESHBR
FNEFINT. PEEATSERE. KASBFLHENER, ERURATRBASIRERE.

Artificial intelligence technology has also received considerable attention and positive
evaluation, reflecting that China’s international influence in cutting-edge technology
fields is being transformed into cultural soft power. Artificial intelligence represents not
only technological capabilities but also embodies visions and value judgments regarding
future social structures. China’s concepts in artificial intelligence ethics and technological
inclusiveness are being disseminated globally through technological products.

XA IBIRABIRTLD, ARMERE —F—K BUEYREEBRHA SHIA,
“RiEEREE I RIVER MU EIIRINDEER, ERXNEZIEER, SPEE
WRINZIRStR. BO. BERNSHN, ENAMUERAHEANRER, EE0SPENAR
ER. eRERNNBERER.

The success of this technological cultural transmission model provides a new
perspective for understanding the underlying logic of the Belt and Road Initiative.
"Connectivity of infrastructure promotes connectivity of hearts and minds" represents
not only the physical connection of infrastructure but also the spiritual connection of
cultural concepts. When Chinese enterprises construct high-speed railways, ports, and
communication networks overseas, they are not merely exporting technology and capital,
but are sharing China’s development philosophy, governance wisdom, and civilizational
characteristics.
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Finding Three: The "Onion Layer Structure" of Cultural Affinity—
Progressive Identification from Sensory Experience to Spiritual
Resonance

BESREEMH—TREBEENXEZENENR, XSHNEFRIER, MIN
ARZEERA (CIhERAD :

- BREANE (BEEZE 70%+) : MRBNE 78.4% . HARN 77.2%

HEXLERE (BESE0-70%) : hE702%. DEKHE67.5%. EHZEAR
67.1%. Ih3k 64.2% . SR 63.7%

* XN (DEEBZE 40-60%) @ PN 601%. X2ER56.9%. BF
47.3%

MEIERE ENREEZE) : ESHMEW 35.6%. R 40.1%

The survey data reveals an extremely interesting stratified phenomenon of cultural
acceptance, with a structure resembling the layers of an onion, penetrating progressively
from the outside inward (taking China as an example):

= Sensory Experience Layer (Ultra-high acceptance 70%+): Culinary culture 78.4%,
Technological culture 77.2%

= Life Practice Layer (High acceptance 60-70%): Traditional Chinese Medicine 70.2%,
Festival celebrations 67.5%, Traditional arts 67.1%, Kung Fu 64.2%, Film and television
entertainment 63.7%

= Cultural Cognition Layer (Moderate acceptance 40-60%): Chinese language learning
60.1%, Literary works 56.9%, Music 47.3%

= Value and Belief Layer (Relatively low acceptance): Philosophical values 35.6%,
Religious culture 40.1%
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This "onion-layer structure" reveals the inherent patterns of cultural transmission:
from concrete to abstract, from functional to value-oriented, and from individual
experience to collective identity. The cultural elements most readily accepted are those
that directly appeal to the senses and fulfill practical needs, while the more abstract
the content becomes—particularly when it involves deep-seated values and political
concepts—the greater the resistance to cross-cultural transmission.

MBXUHNBSMBEETRHAEN . RUBRARREFANESFTR XK, HWEMIAEN
ER. SEINRARBZPERN, tIIMIERERE, BEANPEXANENER—
BMeYEic. ORNYEE. SN, BANSPEN PEZE NESER. 83
PIBYZIERBPEN OKS”, INRE TIFERIES, BENN BRREIRE,
IXAPIARERBVEE EAI S MEE SRR IRV

The exceptionally high level of interest in culinary culture holds particular significance.
Food represents humanity’s most fundamental survival need and serves as the starting
point for cultural identification. When overseas populations savor Chinese cuisine, they
are not merely satisfying their palates but experiencing Chinese civilization’s pursuit of
"harmony"—the pairing of ingredients, the balance of flavors, and the complementarity
of nutrition all embody the philosophical wisdom of the "Doctrine of the Mean" in Chinese
culture. A considerable proportion of respondents emphasized the "delicious taste" of
Chinese cuisine, recognized its "millennia-old culinary traditions," and regarded it as a
"healthy food choice." This progressive deepening of cognitive understanding precisely
reflects the transformative process from sensory enjoyment to cultural comprehension.

PEXWBIARENERIDRA . PERE SRERNEE , BEEEIAIPHIRDME:
BABNRBEBANAPEERRRAN", B SOEAR", INREKALBSE”, AR
“‘BERRUETSRROR". BN, BEMORBEBNNPEERFEDN . XMIARDMCR
IR SEFINRAREINIEIR FHERNMEKGEE, A SRR G EHKREAFRIINE M.

The perception of Traditional Chinese Medicine culture is more complex and profound.
While TCM has garnered considerable interest, specific perceptions reveal a divergence: a
substantial proportion of respondents believe that TCM "uses natural medicinal materials,"
emphasize that it is "different from Western medicine," recognize its "long history," and
consider it "effective in treating health problems." Simultaneously, some respondents
view TCM as "using strange medicinal materials." This cognitive divergence reflects the
adaptive challenges faced by traditional knowledge systems in contemporary contexts,
and demonstrates the necessity of "seeking common ground while respecting differences"
in cultural exchanges and mutual learning.
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This "onion-layer structure" provides crucial insights for the practice of cultural
exchanges and mutual learning: it necessitates following a communication strategy that
proceeds "from surface to depth, from shallow to profound, from near to far." First,
emotional connections should be established through easily resonant cultural elements
such as cuisine and technology, creating a "cultural comfort zone." Then, gradual
progression should be made into cultural practice dimensions such as lifestyles and
thinking patterns, enhancing "cultural understanding." Finally, deeper cultural content
involving philosophical thought and value concepts should be addressed to achieve
"cultural identification." This process cannot be rushed and requires patient, meticulous,
and sustained efforts over the long term.

- 73 -



| #ANE9CEAMR

Z00: NRSEREN “BieLA” RREN —EFHREH
PRI AR BB

Finding Four: The "Spiral Ascent” Development Model of Modernity
and Tradition—A New Paradigm of Civilizational Development
Through Heritage and Innovation

—THRBISINRRBEMRRZ , EPEXCHHEIAAI D, “BIFTRHERT SREIAE, TiE
SR RBEHEE, “S—MRE N NEMHE hRESHEIZENIAR. @Y, £X
SHR BB INPEEG AT T XA PEEHTE, NN XWBIFHSESRR
FREEE", XK MAUARNFES, MILIFMHBIRRES .

A particularly thought-provoking phenomenon is that in the perception of Chinese
cultural characteristics, "being innovative" received the highest level of recognition,
followed closely by "continuity," while "unity" and "peacefulness" also garnered
considerable recognition. Meanwhile, the vast majority of respondents believe that Chinese
traditional culture and popular culture complement each other in cultural promotion,
consider that "cultural innovation and traditional preservation are equally important," and
support the view that "modernization does not mean abandoning tradition, but rather
developing tradition through innovation."

XAPARNSHENE R CANARRN: ASRENEMEHEY, BARBIMEE,
TRAERPRIFT. ELIFTPAENIRIeNA R,

This cognitive structure presents a "spiral ascent" development model: neither simple
linear progress nor cyclical repetition, but rather a spiral development that innovates
through inheritance and achieves sublimation through innovation.

X—EMEERTHBICRLHRRN:
This finding holds profound theoretical and practical significance:

$—, BEIIRSOLFARKAEEN RSN TN BEEN. ALK
MEP, MAUEERFRTFOLN, NN BHARER. BEMMIEN
PENANER, RACTUEAENBEIRN, ERXUMIAZMAACIER, K&
LN AMRUNERRIRREG NS

- 74 -



XA R E MR R TS

First, it breaks the long-standing "binary opposition between tradition and
modernity" mindset prevalent in Western academia. In Western modernization narratives,
modernization is often equated with Westernization, and traditional culture is regarded
as a burden and impediment to modernization. However, the international community’s
perception of China demonstrates that modernization can follow different paths and
models, and that traditional culture is not only not an obstacle to modernization, but can
actually serve as an important resource and distinctive advantage for modernization.

£, BN TPEXRE TEF IRFARER., BASHZDHENG AEER
BOMAC SRR FEE S ARSI, RS TERNINEBNEFEB SN
e4t" . XEHIERE, BfISIANRE SPERRAAIRENE: BEARNERNEER
21, BARNESRIANIGING, MeAEXPEREM CORFHRE,

Second, it embodies the unigue developmental logic of Chinese civilization
characterized by "upholding fundamental principles while pursuing innovation." The vast
majority of respondents agree that "modernization practices of different countries enrich
the diversity of human civilization" and support the view that "each country’s path to
modernization should be based on its own cultural traditions." These data indicate that the
international community recognizes the distinctive value of Chinese-style modernization:
it is neither a simple return to tradition nor a slavish imitation of Western models, but
rather innovative development built upon the foundation of civilizational inheritance.

RHESACIAR BN R ARUBRENIRBIOE. B3 ANZHENPESHELS SR
B, WEASHAZTXBMESRNER, WEHRTISMARITTNARME, WERHSMA
DUERREIR, XA ESE + MV RASRINEENE, RIRSTEIRNXWEIFFARBEN
TAAIEATS .

The specific data on the modern transformation of traditional culture further
illustrates this point. A considerable proportion of respondents expressed interest in
the integration of Traditional Chinese Medicine with Western medicine, in the fusion
of traditional and modern architectural styles, in the modern design applications of
traditional crafts, and in contemporary adaptations of legendary stories. This widespread
interest in the "tradition plus modernity" integration model reflects global recognition of
and expectations for pathways of cultural innovation and development.

MAPERTXUNRBRH S B —TUE. BAZHRIGERRPER TN
MNEGSMIEIE, FESTMMNNES. RTXHRSIDODTER, 6IfF/ ZARRE. W
W/ EZRE. PEEAXUTROINARA. BIFREAAFHEERE SHEIRENIA
@, EFIRNE, ‘PECAXKTRNMARARETRSING, XiRBPEHRUAZ
TN ER, MRERSBNNEERNR.
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Data on contemporary Chinese popular culture provides another perspective. The vast
majority of respondents agree that Chinese popular culture helps them better understand
China and enriches their lives. Analysis of popular culture’s appeal shows that production/
technical quality, visual/aesthetic style, modern expressions of traditional Chinese cultural
elements, and innovative forms of expression have all received considerable recognition. It
is noteworthy that "modern expressions of traditional Chinese cultural elements" received
high recognition, indicating that traditional culture is not a burden for popular culture, but
rather an important source of its distinctive appeal.

XPIMRERREURTSIAAPRERIN,. KIEAESRXRS, EILEHINZED
BERBEKBADE, BKBEIPETRZEN, BBIPESRMEH, KRB,
IXAPARR S ERFHSMARIRENBRRER, A SEASMANENS—.

This phenomenon is also reflected in the perception of specific cultural symbols. As a
traditional cultural symbol, the Great Wall evokes associations with a long history, Chinese
engineering capabilities, Chinese wisdom and innovation, and infrastructure ambitions
among a considerable proportion of respondents. This perception connects ancient
civilizational achievements with modern construction capabilities, demonstrating the
organic unity of tradition and modernity.

ERENENAET, MR LA RN EKEHERRRNAEBRHSTEEDS
. BAZHERDERAR MAKREBIENS —EXHERELSS”, NN EIESES09R
BN—EAREBEXRER". XEIAARE, BFESBRIANRE, MACARIWELDE
TWRKeE ™G, MURRMEE. BXHIENZHKE,

The deeper significance lies in the fact that this "spiral ascent" model provides
important insights for Global South countries exploring paths to modernization. The vast
majority of respondents agree that "modern development theories should be integrated
with a country’s cultural traditions" and believe that "the fusion of theory and tradition is
crucial to a country’s development path." These perceptions indicate that the international
community increasingly recognizes that modernization is not a standardized assembly-
line product, but should be diversified practices tailored to local conditions and cultural
contexts.

PEFAMAARINIDSERREAE R S ERUIMACHVIERE : AU RRIRE SR
RAEFEVHERE, MYLLRSOARESASR AR, XAIARINGEE, WFEP R
SR, ([BEARNBEEREATEERN.

The successful practice of Chinese-style modernization is transforming global
understanding of modernization: modernization does not necessarily entail cultural rupture
and the dissolution of tradition, but can represent the continuation of civilization and the
sublimation of culture. This shift in perception holds significant importance for preserving
the diversity of world civilizations and promoting harmonious coexistence among different
civilizations.
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Finding Five: The "Cognitive Paradox" of Prejudice and Appreciation—
The Disconnect Between Media Construction and Authentic Experience

BERT S —TRESANMAZIEKNIAZFIE: —HE, E3HNZHBERIANTS
ANPEXNUEERL; 5—H8, BASHRBEBANNPEMLEBRSIND, WhEES
ACRIRIRITENT, RFEPEL.

The survey reveals an extremely complex and thought-provoking cognitive paradox:
on one hand, a considerable proportion of respondents acknowledge that many people
harbor prejudices against Chinese culture; on the other hand, the vast majority of
respondents find Chinese culture appealing, hold positive evaluations of traditional Chinese
culture, and express interest in Chinese culture.

XM INANFE" ARERNEEFE, MERRSINERUSTPREZRPANSER
BRIAKBVREDE. TR S EREBICINENS /MR LB IGEIRESHIE.

This "cognitive paradox" is not a simple logical contradiction, but rather reflects the
profound disconnect between media-constructed perceptions and direct experiential
understanding in contemporary information society. It reveals the complexity of the global
public opinion environment and the challenges and opportunities facing cultural exchanges
and mutual learning.

RIAFRNEEOITIRH TEBLR: B3HNRBBNNBERIRESRILEEE
RA, XHER. RSMRAERE. DENSERNENSZEREHE, RBRILAZE
—EBEREM, MREE. FE. BE. XMUEFSERRERRANESR.

Data analysis of the sources of prejudice provides important insights: a considerable
proportion of respondents identify political ideological bias as the primary cause, while
multiple factors coexist including cultural differences, misleading media coverage, and the
influence of divergent historical narratives. This indicates that prejudice is not caused by
a single factor, but rather results from the complex interweaving of multiple elements
including political, mediqg, historical, and cultural factors.

BUERIAZSRNR SRS SHERAERRTE. X&R\E, AIRERRREBRE T, XL
IAREERBUE, XEZARRIASI. —LREABUSERNERN SEFPESHL
i, ZIBWAXPEER, BISEWIL, RIWOAZBOSC, XMPHOER(EHE THCIARD,
IRE INBERAGTENREBAE.
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The fact that political ideological bias accounts for the highest proportion is
particularly noteworthy. This indicates that under the current international relations
framework, cultural perceptions are often politicized, and cultural exchanges are subjected
to ideological manipulation. Some Western political elites and media outlets, in order
to maintain their hegemonic position, deliberately amplify civilizational differences,
manufacture civilizational confrontations, and politicize cultural issues. Such practices not
only distort cultural perceptions but also undermine the favorable atmosphere for cultural
exchanges and mutual learning.

RSMERARENS SRR SHLHETRARAEEFEEPIIEENRAAERM. K
Bk, OFRAERETENFIEEFERRE, IRTROLINEASEPTENR, AE
BEERRPETA. XNREMUEREE, EEBNERMEMMORBE, FEBRIELP
IS SBINEARNPENZREIR.

The high proportion of misleading media coverage reveals the discourse power of
Western mainstream media in international public opinion and its negative impact. For
a long time, Western media have often approached China with tinted glasses, habitually
measuring Chinese phenomena by Western standards and interpreting Chinese behavior
through Western logic. Such reporting not only distorts information, but more importantly,
exhibits obvious ideological bias, subtly shaping overseas public stereotypes about China.

i, ERANNHESNETEARNER. EEANXKERS, PERESRS
BRMEE, PERBIHEIARE, RASARBIREER, PERAERREIREXE
B, EEENRE, AXHXRSEIAILE, EAZHZHEARDINIAENEZER),
IANPEREEHMIER, IANVPEXLHN. 2IMA.

However, data from direct experience presents a completely different picture.
In specific cultural encounters, Chinese cuisine has generated high levels of interest,
Traditional Chinese Medicine has received considerable attention, traditional arts have
gained substantial appreciation, and Chinese technology has attracted particularly
prominent attention. More importantly, regarding perceptions of cultural exchange
attitudes, the vast majority of respondents agree that China-foreign exchanges embody
mutual benefit, believe that China promotes global cultural exchange, and view Chinese
culture as open and receptive to learning from others.

X DBENRERAENHETFHRIAESRAANVIANER. SRDERBRAER
WL PEX LR EY, MNEERIEMEENREERENF0; BIMISERPE
XGrrG. BEMPEXCIREY, AEBHRAENEMAIRRIF M. XikiE, ERFNE
BRBRD. SERRENZEADE.
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The underlying mechanism of this separation phenomenon lies in the cognitive
difference between abstract labels and concrete experience. When respondents discuss
""Chinese cultural prejudice" divorced from specific contexts, they are often influenced by
mainstream discourse and media narratives; however, when they personally experience
Chinese cultural products and encounter Chinese cultural phenomena, they are able to
form relatively objective and positive judgments. This demonstrates that direct experience
possesses a powerful capacity to break through prejudice and eliminate misunderstanding.

HERBI B RIEEANBRZALDERH TEZER: BILFHNZIHEANNZAIZAM
SEERBMHA, FHREAMRRZR, EKPEFRESIUER, IANB WA ERAR
SNERER/FA. XEHEREA, BUFSNE. ANEE. BFTERUBEXIRERRZ
AR, X—RNMNXARZMEEXBAETEREIRN:

The pathway choices for eliminating prejudice provide important insights for cultural
exchanges and mutual learning: a considerable proportion of respondents consider
academic exchange and cooperation as effective approaches, support the promotion
of interpersonal exchanges, advocate for China to conduct more cultural activities, and
believe that commercial and international organizational initiatives play important roles.
These data indicate that resolving cultural barriers through equal dialogue, openness and
inclusiveness, and mutual learning represents the most effective pathway. This finding
holds significant guiding implications for the practice of cultural exchanges and mutual
learning:

- ERBEXNWERE, REKTRY. MALNGEERINK, EEE2IRBEIFRRMANE
[TRMRRERNE. XBZREENE—HMAMIEE, BERZLNENE .

* |t is essential to strengthen cultural confidence and maintain a long-term
perspective. The existence of prejudice is a reality, but more importantly, we must
recognize the extensive reach and profound impact of positive experiences. Cultural
exchanges and mutual learning is not an overnight process, but requires sustained
and persistent efforts.

" BENBAXZM, ¥ AEEEM., HiERDT, ERANSHEFRELEEREIHLN. N
ZWEIHERZAM. KBER. BBEESZNERE, LESABYEREMAAN
thees{t,

* |t is necessary to strengthen people-to-people exchanges and expand direct
contact. Data shows that direct experience is the most effective way to eliminate
prejudice. We should provide more people with opportunities to directly engage
with and experience Chinese culture through various channels such as educational
exchanges, tourism, and business cooperation.

- BEFERELT, HSPENS. 2HFHUEAR, EROFNBHEATS, I8N
REEFNBYLAERPE, IEXWITRENED). EBR
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= |t is essential to innovate communication methods and tell China’s story well. In the
digital age, we should make full use of new media platforms to disseminate Chinese culture
in ways that resonate with overseas audiences, making cultural exchanges more vivid and
engaging.

- SHENRASE, NERIENR. IRSEINEENIZREE, RESINISMESLH
B8R, BN ERALTESE,

* |t is necessary to promote media cooperation and improve the public opinion
environment. We should strengthen exchanges and cooperation with overseas mediaq,

provide more objective and authentic information, and gradually transform biased
narratives.
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Finding Six: The "Decentralization Revolution" in Digital
Communication—Grassroots Narratives and Interactive Experiences

BRI XAEBEMHRIPAARBIFHE. BERTR, HREER SHPENL
NRERERRE, DEBIXNEMESRNEE), RNAMKPEEBNEZRA.

Civilizational communication in the digital age exhibits unprecedented new
characteristics. The survey reveals that social media has become the primary channel for
understanding Chinese culture, significantly surpassing film and television media as well
as traditional cultural activities, and has emerged as a vital vehicle for modern Chinese
cultural dissemination.

X—IRIFEE X AEBNRET EPIMEE SR EERBNESMERNE S,
RIRFA. XICRBEZOEERP. T™MEIFE. SREHE, XMEBANBEITERERE
MEEH, BEEENENR SERSENERES.

This phenomenon marks a "decentralization revolution" in the field of cultural
communication: the dominance of cultural dissemination has shifted from traditional
official institutions, elite media, and cultural authorities to ordinary users, individual
creators, and grassroots communities. This transformation has not only changed
communication channels and methods, but more importantly, has altered the logic and
ecosystem of communication itself.

T RUNSIMNERXIZEmINZIMVSIE. FEEFRFEEINA, PEEIMEEER
IKEED XA, ERFEE . SARBRF RN, FRATEIMELARNE. HLER.
BURRERE W £/, MALRZGAA, SBNRRAXKEBNENE, MiTEds
SEEEE. TAZD. MBEGBF AN ABRNEINPELR. XM ERUKFNSAEE
IRFSOVE BN

The rise of grassroots narratives constitutes the core characteristic of this revolution.
In the traditional media era, the overseas dissemination of Chinese culture primarily
relied on "gatekeepers" such as official cultural institutions, mainstream media, and
academic elites, with content often emphasizing "macro" themes like grand narratives,
historical heritage, and policy interpretations. In the social media era, however, ordinary
netizens have become the main force in cultural communication, presenting an authentic
image of China by sharing "micro" content such as daily life, personal experiences, and
individual interests. This grassroots narrative approach possesses unique communicative
advantages:
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= Greater authenticity: Life sharing from ordinary people carries more persuasive
power than official publicity. When netizens see young people showcasing their daily
lives and travel experiences in short videos, they perceive genuine social realities
rather than carefully crafted images.

" FNANER: BRACEBNZAREESZEHE, —TASEDSHREEZWM,
FHELCEANA LR AEERSIRRAF.

= Greater relatability: Communication between peers more readily generates
resonance. A campus life video shared by a university student often attracts peer
users more effectively than formal educational documentaries.

" OEIMEE: ARZREANTIE. |RE. BRLRFIELNSINAT TR, LXK
MMEBEERBERNENIE.

* Enhanced interactivity: Social media features such as comments, likes, and shares
create possibilities for bidirectional interaction, transforming cultural exchange from
unidirectional dissemination into bidirectional dialogue.

REIERE: MRRTYEAENEASTINERERE, REMEBEESRE.

* Viral dissemination: Quality content can achieve global reach within a short
timeframe, transcending geographical and linguistic barriers.

PEHZIRAELESNEIRML), AEPIMUEBRATEETE., HRXEAFENHRE
BME—TREFIER, ERASXURANEERFM., BINEFELLSRPEER. MR,
BHe. MRESE, T APERFPRENYPEHRZEAL S SHEER SN, X
AR IEREAIEARI SRR EENZR WEFN. FF56Y, 2y, AN,

The global success of Chinese social media platforms has provided crucial vehicles for
decentralized communication. Social media and short video platforms serve not merely
as entertainment tools, but have evolved into vital arenas for cultural exchange. Through
these platforms, overseas users gain insights into Chinese cuisine, landscapes, traditional
culture, and modern life, while Chinese users likewise explore cultures from around the
world via Chinese social media platforms. This bidirectional flow of cultural exchange
truly embodies the principle that civilizational dialogue and mutual learning should be
"reciprocal and equal, diverse and multidirectional."

SREENHN TS E BRI TRATIE ., AEFERARBIARERERT, T
REATCMRBAPRMBRES . TAIR. HIBUESER, HEBEEERRE. XPT
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- 82 -



XA R E MR R TS

Algorithmic recommendation mechanisms provide technological support for

personalized cultural dissemination. Unlike the mass communication model of traditional
media, social media can precisely deliver relevant content based on users’ interest
preferences, behavioral patterns, geographical locations, and other factors. Such
personalized recommendations significantly enhance the efficiency and acceptance of
cultural transmission. However, this decentralized revolution also presents new challenges:

" BRABZEANT: EPILVUBHRERZA—NREEH, TESFEREZERRE
BBIEHE.

= Uneven information quality: Decentralization entails the absence of unified quality
control, potentially leading to the dissemination of low-quality or even false
information.

“ MEWTPR: AAEBETAYECEAREEETFENNENT, FNEALRN
—3E.

= Value conflicts: Different communication actors may convey varying or even
contradictory values, undermining the consistency of the overall image.

* BAIRE: HIRAENE W IZETESECUCEBIERL, FICREN
pNELILLT

= Commercial tendencies: The commercial operation of social media may lead to
excessive commercialization of cultural transmission, compromising the depth and
quality of cultural content.

BARN: BRESURRATERL, WRERERE", REESUIEFEIVRE.

= Algorithmic bias: Algorithmic recommendations may reinforce existing prejudices,
creating "echo chambers" that limit the depth of cross-cultural understanding.

ENWXERDY, REAFRKE ZPIMCTENNEEY, N5ESISANE:

In addressing these challenges, it is necessary to strengthen guidance and regulation

while maintaining the vitality of decentralization:

- EBINRASEES: Bl
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= Cultivating quality content creators: Enhance individual creators’ cultural literacy
and communication capabilities through training, incentives, and other measures.

- EREEYG: BANNBSREACEESIE, BEREABHESM, XRRMESD
BYIEDRME .

= Building collaborative platforms: Official institutions collaborate with grassroots
creators to maintain content authenticity while ensuring proper value orientation.
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= Improving technical standards: Promote algorithmic transparency and openness
to avoid technical bias and foster a more equitable environment for cultural
transmission.

" EERSE: SBIMNLENEEEEE, HEISEENHNESNEZULTE.,

= Strengthening international cooperation: Collaborate with overseas platforms and
creators to jointly build a more open and inclusive digital cultural space.
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Finding Seven: Popular Support for the Belt and Road Initiative—The
Underlying Logic of Infrastructure and Cultural Connectivity

ENPEOSRKBERSN —F I 58, BEINEAERE. XK. EREE
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Although the survey questionnaire did not directly address Belt and Road Initiative
topics, through in-depth analysis of relevant data on technological dissemination, cultural
exchanges, and international cooperation, we can clearly observe that the important
role of the Belt and Road Initiative in promoting mutual learning among civilizations has
received indirect yet compelling validation.

BASHZDHENG B RBNEMIRIEAR REHWZM, X—SHIARERT
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BiRIEAMNR LT RRONEM, BRIV AFTR,

The overwhelming majority of respondents agree that "international transportation
and infrastructure development promote cultural exchanges," and this high level of
consensus directly resonates with the core principle of "connectivity in infrastructure
facilitating people-to-people bonds'" within the Belt and Road Initiative. The data indicates
that the international coommunity widely recognizes that infrastructure serves not only
as the foundation for economic development, but also as a vehicle and bridge for cultural
exchange.

RAEM IR S IREERRE PREIR DA, BEIREN 56 ARG IBHXK
TEAEBETT, SRFIBRE SREFIEARRZITIAK ., XELHIERE, PEE
EREMIRIERINBIGATURA SRAKE, BEEEHRNIWRZMOINE S #OITLENM.
ShE 56 AR ARPERZIDNNBESNEN, CRNBARIISUCRZMEVE T

R,

The cultural function of technological infrastructure is prominently reflected in the
survey. Communication equipment and 5G technology received considerable attention
and positive evaluation, while smartphones also garnered high levels of attention and
recognition for their positive impact. These data indicate that China’s development in
the information infrastructure sector has not only enhanced technological capabilities,
but more importantly, has created new possibilities for cultural exchange. When China’s
5G technology helps developing countries establish modern communication networks, it
simultaneously builds digital bridges for cultural exchange.
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The civilizational significance of transportation infrastructure is equally reflected
in respondents’ perceptions. Analysis of associations with Chinese infrastructure
development shows that a considerable proportion of respondents associate it with
efficiency and speed, engineering and manufacturing capabilities, and technological
innovation. More intriguingly, some respondents view modern infrastructure as a
"modern-day Great Wall," and this cultural association demonstrates that infrastructure
development is not merely a technological achievement, but also a contemporary
expression of civilizational heritage.

LR STER S INER N AR P B RIR. BRI E NN EFEIENRS"
RIBAXMZRNBUEE, PEESBNKEOTER, RIHBHRBENMSBINS, B8RP
EREEKE, BRIEREESH. XEHERE, FSENMGERDRTE, BEX
TEFHI. EREUEIHBREEEREMA,

The cultural spillover effects of economic cooperation are also reflected in the data.
A considerable proportion of respondents consider "economic cooperation and trade"
as an effective avenue for promoting cultural exchanges. Analysis of associations with
Chinese e-commerce shows that respondents associate it with price advantages, the
globalization of Chinese products, and convenient lifestyles. These data indicate that
economic cooperation not only brings material benefits, but also plays a significant role in
transforming lifestyles and disseminating cultural concepts.

RIUVEBHRENHIEREPF/YZENIE. BADHZDEEAR"BEIUL ARG
DACRBRN WL, AR XUZANEMRSERASERN, XK B mEaaT
EHSEARGTGER . XEAERRA, ‘—F—B B2RPHRVEEASHROB,
MR H KRB ISE .

The underlying mechanisms of people-to-people connectivity receive multiple
validations in the survey. The overwhelming majority of respondents agree that "cross-
cultural interpersonal exchanges reduce cultural misunderstandings and prejudices,"
concur that "cultural exchanges provide an important foundation for international
cooperation," and support the view that "international cultural exchanges help promote
mutual understanding among peoples of all nations." These perceptions demonstrate that
people-to-people connectivity in Belt and Road Initiative development is not an abstract
concept, but rather a practical pathway with tangible effectiveness.

ERENENAT, XEHEHER 3 —H 8 BN BIME: EMBEETFEHE
W, BRXPERAOENET S . EUEMRIERIR. RASE. BBERSREME, “—
B A RNAXEZ BNZRENISE SPRFEGGEERE.
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The deeper significance lies in the fact that these data reveal the civilizational value
of the Belt and Road Initiative: it is not merely an economic cooperation initiative, but
also a practical platform for mutual learning and exchange among civilizations. Through
concrete projects such as infrastructure development, technological cooperation, and
trade exchanges, the Belt and Road Initiative creates material conditions and institutional
guarantees for exchanges between different civilizations.

“TEEIR S BRI EMNAREP SN, IAANEREIENERE, &
IRSEERE (iR, RARNRE) WA TR (X2, RIVER) . 2k
SNRRERPERATRE, I NMBZZRZARER, BEBBRELP SEPEL. A
BPEER.

The synergistic effects between "hard connectivity" and "soft connectivity" are
manifested in the data. The high levels of attention and understanding regarding
technological culture reflect how "hard connectivity" (infrastructure and technological
equipment) transforms into "soft connectivity" (cultural understanding and people-to-
people bonds). When overseas populations use Chinese technological products, they not
only enjoy technological convenience but also gradually come to understand Chinese
culture and embrace Chinese concepts through subtle influence.
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Conclusion: From Data Insights to Deep
Reflections on Civilizational Wisdom

EXARNZINAMR RS SR Y EHEIEDIT, ERW AR B R RMEISRLTE,
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The findings of this study represent not merely statistical data analysis, but profound
insights into the laws governing human civilizational development. Together, they paint a
vivid picture of mutual learning among civilizations in the era of globalization, providing
empirical evidence for our understanding of the profound connotations and global value of
the concept of cultural exchange and mutual learning.

MIEARZARBREBNEMFHEBIEPIVEEE, BMIBRRSHL TN
RMEISHOIIREMAFBVK L. RANMIRTER, ERSCIIEAAANFR, XIZE
&), EEHRHRCIFNRNY, EEINEERR AR BEIME.

From the super-communicative power of technological culture to the decentralized
revolution of digital communication, we witness how technological advancement creates
new possibilities and challenges for cultural exchange. Technology serves not merely as
a tool, but as a carrier of culture and a bridge between civilizations. This reminds us that
while advancing technological innovation, we must pay greater attention to the cultural
connotations and civilizational values of technology.

MIAFR DR FRESIERNSIRECNARNZIE, BT EE S AEBIE /AL E]
MARENRER. XEZAACERENEREER, MBLSRIAK. B MENSFZ TEEINR
RHD), XEBXBNNENRZMLEPESSBHMWL. SRR,

From the layered structure of cultural affinity to the cognitive paradox between
prejudice and appreciation, we have come to understand the complex mechanisms and
inherent laws of cultural transmission. Cultural exchange is not merely simple information
transfer, but rather deep-level interaction involving multiple dimensions including
cognition, emotion, and values. This requires us to possess sufficient patience, wisdom, and
strategic thinking in the practice of cultural exchange.

MIRAMESESEEE9IREE EAHRAZI S BCRENETHIS, FITRZEI PR
BARBRENERBYANEENE. PEAMCMCALAPERRBAS MR IHHERIR,
AR EMERRRMAERRHE SFINAENET.
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From the spiral ascending model of modernity and tradition to the conceptual
resonance of the Global Civilization Initiative, we perceive the global significance
and universal value of Chinese civilization’s unique development path. Chinese-style
modernization not only opens bright prospects for the great rejuvenation of the Chinese
nation, but also provides new options and insights for other countries worldwide in
exploring their paths to modernization.

XELMRRXIEO—TIRAMEIIAIR: XRZARGEASHRNEBIERD, MBEEE
EEAAENRXS; ARBTVERER, MmeEa NYLMRIINSKHE: A28[
BYSZiLiEIE, MRN@DESIXEE D),

These findings ultimately point to a fundamental understanding: mutual learning
among civilizations is not an abstract theoretical concept, but a real practice taking place
globally; it is not a distant ideal goal, but a tangible ongoing process in the present; it
is not unidirectional cultural export, but bidirectional and even multidirectional cultural
interaction.

MRALGICHEABSONBRZATERR, FABSTTFHAEBANBERES
PASEHN. B—REXKNTRER, 8—REERNARZR, F—REXBONELT),
HENBEZARGIEHRERENDE.

The vision of building a community with a shared future for mankind and the concept
of mutual learning among civilizations are being realized through the daily practices of
millions of ordinary people. Every cross-cultural use of products, every cross-border
exchange of personnel, and every cross-cultural dialogue and interaction contributes to
building a community with a shared future for mankind.

EAARE, RINTEMLRUXENE, BRZMRE, FEELN, DUENAHE
BRIV, BIIBKBROGZE. BIFAORANSE N, IEXBEZAODEMAENASKIE
HPRIR AT, ABRIR—TENEGEHER T PENEZHNE.

Looking toward the future, we need to continue deepening cultural dialogue,
expanding channels of exchange, and innovating communication methods. With a more
open and inclusive mindset, more pragmatic and effective approaches, and more sustained
and profound efforts, we must make mutual learning among civilizations a power ful driving
force for human social progress, contributing the wisdom and strength of civilization to
building a better world.

FUIEEERAS: ‘NHERZAMDZF, XBERGEMFE. EXTRBRGEBTE
W ENEA, IERMEFEABARIREE, HEEBAXRHLRENFTRE.

As President Xi Jinping has stated: "Civilizations become colorful through exchange
and are enriched through mutual learning." In this era filled with both challenges and hope,

let us join hands to advance mutual learning among civilizations and together write a new
chapter in the development of human civilization.
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242 Sample Description
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I. Overall Sample Size and Sampling Method

FRFEHBEBRFA 12302 4, BREEK 4 TEFRUMX. SHRRANASEAD
EENFRSMAIEUBHTRENST, BYEMAB L RERDE.

This survey collected a total of 12,302 valid samples, covering 41 countries and regions
worldwide. The study employed quota design based on age and gender data from national
censuses of respective countries, with sampling conducted through internationally
renowned online sample databases.

—. WIES%H

Il. Geographic Distribution

BERE AN 4 TEFRADX, STEREEEL 300 KR,

The survey encompasses 41 countries and regions across six continents, with
approximately 300 samples collected from each country.

M (5STER) - BE. BE. B, 8E. SXMAIL. FERE. FE. G, #0H.
&dl. TEH. [GFRAHE. EERTB. IMEHMB. FIEKE.

= Asia (15 countries): India, Indonesia, Japan, South Korea, Malaysia, the Philippines,
Thailand, Vietnam, Singapore, Israel, Turkey, Kazakhstan, Pakistan, Saudi Arabig, and
the United Arab Emirates.

M 10 TER) : ZEBE. BE. BAN. RE. BMA. ni. H=. WFF. B8F.
IR

= Europe (10 countries): France, Germany, Italy, the United Kingdom, Spain, Sweden,
Poland, Hungary, Portugal, and Serbia.

3B 7 TER) : KR, BB, BmiE. EBRIL. R, B=E. sElL.

= Africa (7 countries): Egypt, Morocco, South Africa, Nigeria, Ghana, Cameroon, and
Kenya.
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= South America (4 countries): Brazil, Argentina, Chile, and Peru.
-t=M G TER) : x£E. =X, BRF.

= North America (3 countries): the United States, Canada, and Mexico.
s RFEM 2TER) ¢ ORANIL. HE=.

= Oceania (2 countries): Australia and New Zealand.

=. AOFHIE

lll. Demographic Characteristics

FEAMRIDHERIIE, B16234 A, 550.7%; 6,048 A, &49.2%; Efttt
Bl 20 A, &0.2%,

The sample demonstrates a relatively balanced gender distribution, with 6,234 male
respondents accounting for 50.7%, 6,048 female respondents representing 49.2%, and 20
respondents of other genders comprising 0.2%.

FEARFREF 18-65 SNFEAB. Hp, 18-24 SFRHA 2,019 A, 516.4%; 25-34
SR 2,845 A, &523.1%; 35-44 SERA 2819 A, d522.9%; 45-54 SRS 2,450 A,
519.9%; 55-65 SHEHRE 2,169 A, 517.6%.

The sample encompasses adults aged 18 to 65 years. Specifically, the 18-24 age group
comprises 2,019 respondents (16.4%); the 25-34 age group includes 2,845 respondents
(23.1%); the 35-44 age group accounts for 2,819 respondents (22.9%); the 45-54 age
group represents 2,450 respondents (19.9%); and the 55-65 age group consists of 2,169
respondents (17.6%).

SHEFETATBRBRAKEDHIBERN: SURAKIE 81 A, &8.0%; thEUWA
K 2,861 A, &23.3%; PFEUWAIKIES700 A, &46.3%; P TRBAKIEILE2 A, &
14.9%; {BUWAIKIE 928 A, & 7.5%.,

The distribution of respondents’ annual personal disposable income levels is as
follows: high-income level accounts for 981 respondents (8.0%); upper—-middle income level
comprises 2,861 respondents (23.3%); middle-income level represents 5,700 respondents
(46.3%); lower-middle income level includes 1,832 respondents (14.9%); and low-income
level consists of 928 respondents (7.5%).
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1901 A, &155%; KZ81466 A, & N.9%; STEN14819 A, &392%; L=
71672 A, &513.6%; BLH1298 A, &2.4%,

The composition of respondents’ highest educational attainment is as follows: high
school education or below accounts for 2,146 respondents (17.4%); associate degree/
vocational education comprises 1,901 respondents (15.5%); some college education
represents 1,466 respondents (11.9%); bachelor’s degree includes 4,819 respondents (39.2%);
master’s degree consists of 1,672 respondents (13.6%); and doctoral degree accounts for
298 respondents (2.4%).

SZHEBWRR D hA: “WFIBRP 6,493 A, &52.8%; “FRUFIEBERDP"S5,809 A,
&5 47.2%.

The distribution of respondents’ marital status is as follows: "married" accounts for
6,493 respondents (52.8%); "unmarried" comprises 5,809 respondents (47.2%).

FLBENE=TEHMURRDMERLN: EERIIE7490 A, &560.9%; 5=RIRT{E764
A, ©§143%; RUWBIEEHRTIIE767 A, §6.2%; FET9 A, §6.2%; REFTQH/ =
R\ 627 A, &51%; RIKSN A, &4.8%; Efh304 A, &2.5%.

The distribution of respondents’ employment status over the past three months is
as follows: full-time employment accounts for 7,490 respondents (60.9%); part-time
employment comprises 1,764 respondents (14.3%); unemployed and actively seeking
work represents 767 respondents (6.2%); students account for 759 respondents (6.2%);
homemakers/stay-at-home parents comprise 627 respondents (5.1%); retired individuals
represent 591 respondents (4.8%); and other categories account for 304 respondents

(2.5%).
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